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at Every ome 


| To give you 
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how the 
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is distributed 


in and around 
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The issue of Saturday, November 10th (the 
proportions on all days are the same); 


By carriers to houses and offices, 70,783 
Distributed by regular agents, 108,059 
By mail, ‘ - = 8,858 
Street and office sales, . ‘ 2,333 


Total, ; ‘ : 190,032 
You can always find this detailed circulation at 
the head of the Recorp’s editorial page. 
This is the greatest by far circulation in Philadelphia. 





You should have our rate card—just ask for it. 
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“He Who Runs May Read” 


BUT 


He Who Rides Will Read 






















F 


you give him a chance. 






And he will not only read, 





but remember what he reads, 








as is proven by the results we 





are securing for our patrons. Give him 






a chance to read your ad, 







You can reach more people, in propor- 






tion tothe amount of money expended, 






by street car advertising than by any 





other method of advertising. If you 






don't believe it give us a trial and we'll 






prove it to you. 











We have had years of experience in 
our line of business and can place your 






appropriation where it will do you the 





most good. We know just what you 






need and our knowledge is at your dis- 






posal. A postal card will bring us. 








GEORGE KISSAM & CO.., 


253 Broadway, New York. 








Written by E. E. Rogers, De 





Moines, la 
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‘LASS MATTER AT THI 


NEW YORI 


EN » AS SECOND-( 


Vou. XXXIV. x, Di 
RIOUS METHODS O 
CIRCULARIZING. 


nm a ey: 
Blennerhassett Jo 


\ 


Nes. 

1 an inexperienced advertis- 
ts in business, of the 
hings almost invariably done 
ving his circulars printed 


one 





is to send a large number to gen- 
eral addresses. The hopes and 
expectations entertained concern 
ng the results to come are among 
1e t he ever will entertain; 


sappointment that comes 
vs pass and the expected 





ler d ) 


not show up 1s corre- 
spondi1 gly great. 
The writer does not know of 


any sort of business, or any propo 


sition, saving perhaps the green 
goods swindle, wherein circulars 
may be sent profitably to lists 


of 
ing as a class no strong 
business advertised, 


persons nz 


interest in the 





as, for instance, lists of leeie 
wives, il buyers, farmers, “per 
sons who receive mail,’ school 
teachers (for genera: advertising), 


and story paper readers, tax lists, 





institute lists, subscription _ lists, 
directories, and so-called agents’ 
directories By noticing the ads 
in papers for small mail-order 
dealers t lists are to be found 
advertied at very low prices, 
often almost absurd ones. 3ut 
they are never used by experienced 


mail- order advertisers, nor even by 
he mammoth sample copy month 
ies, who pay ten times as much 
for letters in preference to using 
these 1 S Only a few very 
large medical advertisers, who be 
lieve they can afford almost any 
kind of advertising, are exceptions 
to the rule: -. Pierce, for in 
Stance, circularizes from direct 
ories extensively. 

_ Early their careers it also 
is a Common thing for advertisers 
to contrive schemes for obtaining 
names from postmasters. other 
persons. Such name collecting is 





ies 








or 


FOR 





NK. 


{DVERTISERS. 
w YorK Y.. Post-Orrice, Juns 
} ! I No. 1 
= atiwt F th) 
Torpidace tatutes or t 
p stal be h to pos 
masters r families. And 
when a advertising any 












such prop iti on has any consider- 
able circulation, it is followed up 
by another from W = ngton speci 
fying th advertis and his 
scheme and fe iddi ng its ac 

cepts Getti ng names from 
customers easy Lists so ob 
tained probably are not reliable 

whether they sel- 


1 7 
reliable or not 


when circul: 


d 


m pav 














people who are too sty rit 
for catalogues themselves — will 
usually be too stupid to study them 
and send orders when your cus- 
tomer has had your literature sent 
to them. 

Only when the list is of persons 
specially interested, as when a 
manufacturer circularizes retail- 
ers of his tra a paint maker 
architects, or a liniment scller peo- 
ple suffering rheumatism, may 
profitable re be expected 
Then the matt f the degree of 





and the 


interest which th e “ist has, 
: advertising 


ptability of the 








natter to them, is one requiring 
nuch exercise of judgment. No 
‘neral rule can be made, but it 
may be said that they must fit 
together closely to make it pay 
The only circularizing done by 
retail advertisers doing business 
by mail directly is done from old 


letters addressed to advertisers scll- 
ing similar goods and from news 


paper clippings. The letters of 


majority of large concerns are 
bought up by letter brokers who 
rent them out again to other ad 


vertisers. The two largest ad 
dress supply firms _ the United 
States are Frank R. Carter and the 
Men of Lett ' { yn, of 
New York, the latter of which is 
managed by Mr. Lum Smith of 
Agent’s Herald fame. In a cireu 
lar of the former’s I find that he 
can supply addresses of persons 


ters ssociati 
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suffering from the following ail- 
ments: 

Asthma, blindness, bald 
Bright’s disease, bronchitis, 
tion, consumption, 
cripples, deafness, 


head, 
constipa- 
catarrh, 
dropsy, dyspepsia, 
facial blemishes, fits, female complaints, 
gout, heart disease, inebriety, lame- 
ness, locomotor ataxia, loss of ear, 
limb or nose, n ous exhaustion, 
nervous debility, opium and morphine 
habit, obesity, paralysis, piles 
tism, rupture, skin d 
ing, tumor, tonsilitis, 

Addresses on other* subjects 1n- 
clude: 

Amateur 











disease, 





warts. 


photographers, agents ar 
tists, bicyclists, births, book buyers, 
cigar buyers, catalogue names, pat- 
tern buyers, foreign names, general 











agents, hunters, inven advertising 
firms, suit buyers, mail order buyers, 
marriages, music teachers, piano own 
ers, red haired women, soap buyers, 
sheet music buyers, small investors, 
toilet article buyers, tobacco users, 


Western home seekers, wanted, 
and husbands wanted. 

Old advertisers use letters ex- 
tensively. They insist on copying 
directly the letters themselves, for 
which purpose they rent them for 
thirty days. The charges for 
thirty day rentals range from two 
dollars to five dollars the thou- 
sand for fresh letters of the ordi 
nary kinds. Medical letters on 
other than a few of the most com 
mon complaints bring an average 
of five dollars the thousand. 
Agents, novelty, and similar grades 
bring two dollars the thousand. 
Sagacious advertisers prefer the 
freshest letters and best qualities 
despite high prices. After letters 
have aged three or four years they 
are not highly esteemed, and the 
letter brokers sell them out at one 
dollar the thousand to sample 
copy monthlies or inexperienced 
advertisers. Letters and clippings 
enable a new specialty advertiser 
to address an interested audience 
at once, saving the losses, dis 
couragements and delays usual in 
learning to get inquiries by news 
paper advertising. Under the prop- 

r conditions it is profitable for 


wives 


those who depend on direct mail 
orders alone, and a number of 
prosperous concerns _~ whose 
entire business is built by letters 


Mailers ”’ is a te rm used in mail 
order circles to designate one who 
undertakes to mail the circulars of 


several advertisers in combination, 
thereby dividing up the cost of 
postage and addressing, The prac- 
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tice is not profitable and is em- 
ployed chiefly by an amateurish 
class of advertisers. As these per- 


OV erlook 
reliability in their wish for 


sons 


responsibility and 


1 
cheap- 


ness, their demand is answered by 
small boys, who promise to mail 
their es for ten cents the 
hundred and even less. A part of 
the circulars gotten are rolled in 
heterogeneous bundles and sent t 





others advertisers with 
more 


be guessed at A 
respondent who put out 
quantities of circulars 
a ten-cent novdity bonanza 
me that they 
penses of 
Another ten-cent 
he had had mailed on ; 
whereby the 
in proportion to 
brought but one answer 
hundred circulars. The 
however, has 
pay expenses quite, but the 
possibilities and many risks 
field put the 
any considerable business 
method out of the auestion 

There is an “* Internation: 
ers’ League,” with an / 
Journal, published at Flus 
Y. There are also a nu 
concerns mail 


recen 





who 


bundles for wholesalers to the 


important trades but not at 
a price 
There are a few mailers 
mail order class whose ad 
ments suggest responsibilit 
their charge is mever I 
twenty cents the hundred. 
Distributors are perso 


peddle advertising matter al 





houses. The method is 1 
ployed by those for 
itable returns by mall. exce 


few nervous 
Its main employment com 
large producers of medicit 
foods, and from local mer 
The medical 
distribute booklets, alman 
samples. The effect of g 
tribution is shown in the 
local dealers. The profit 
majority of the schemes 
merchants, who distribute « 
of the cheapest kind they « 
is much more questionable 


adve 


did not earn th 
printing and ship; 


book cit 
mailer was pai 
orders re 


known circul 


hope of deve 


circul 


as ten cents the hur 


debility - Ci 


and food adver 


request for 
circulars to mail. What is 
done with the remainder has 








got to 
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the territory to be covered consti- 
tutes any considerable part of a 
news oon? circulation it  prob- 
ably would be cheaper to place 
the advertisement therein. 

The price charged for good dis- 
tributing by responsible distribut- 
orsis about two dollars the thou- 
sand for parcels weighingnot more 
than two cances. If the advertiser 
wants it done at a lower price, 
persons can be found who will 
undertake to do his task at any 
price he may please to set. Relia- 
bility, however, is much more im- 
portant than price in distributing. 
The practices of leaving several 
circulars at each house, giving 
bunches to boys, throwing them 
about the street or into yards, 
barrels, garbage heaps, fires and 
rivers is very common. When dis- 
tributors are employed who have 
neither incentive of morals or of 
decent wage the losses through 
such practices are very large. They 
will be larger in proportion than 
the saving in cost. Hence, great 
care should be taken that men 
capable of good work are employ- 
ed, and their pay compensate them 
for it. That method is the only 
cheap one. Some experienced and 
sagacious general advertisers pay 
all distributors a fixed price ten 
to fifty per cent higher than cur- 
rent rates and reauire strictly con- 
scientious work in return. The 
failures of small merchants’ enter- 
prises are largely due to short- 
sighted methods in employing dis- 
tributors. Established and reput- 
able firms making a regular busi- 
ness of distributing are to be found 
in cities and trade centers of 
country districts. Usually they be- 
long to some association, but. as 
many of these are open practically 
to all who have the money for 
membership, badge or outfit, this 
may argue nothing. In inany 
cases the work is conducted in con- 
nection with billposting; when so 
it is a sign of responsibility. 

Many advertisers seek to save 
the cost of distributing by send- 
ing matter to local dealers to be 
handed out to customers, This the 
dealer seldom troubles himself to 
do. When dealers are commission- 
ed to have distributing done, they 
usually employ boys or irrespon- 
sible persons, and take little or no 
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heed of how it is done. 
dear at any price. 

Another method of distributing 
circulars sometimes possible is that 
wherein news agents are hired to 
inclose them in newspapers deliver- 
ed to subscribers. The reasoning 
by which I account for the con- 
ditions upon which profit depends 
in circularizing is this : The cost 
of circularizing bv mail in sealed 
envelopes is about $30 to $35 the 
thousand ; in unsealed envelopes, 
$20 to $25; of circularizing through 
mailers or distributors, about $5 
the thousand. But a _ periodical 
can place the advertising more 
securely and effectively at an aver- 
age cost of only seven cents per 
inch per thousand. A _ bold dis- 
play containing the matter ofa six 
by nine dodger will cost about $1 
the thousand ; while at the cost per 
thousand of distributing, $5, a 
whole page in either newspaper, 
cheap monthly, or high-priced 
magazine can be obtained. Hence 
the competition of the news me- 
dium eliminates the general dis- 
tributing of advertising matter 
much smaller in volume than the 
newspaper page. But at and over 
that volume a booklet will have as 
much prestige and more perma- 
nency than a large fage, and can 
as cheaply be distributed. Now, 
the great bulk of humanity is mov- 
ed only by strong necessities. Un- 
less moved by such necessities the 
attention which it will give adver- 
tising is very limited, whatever the 
quantity offered. Only strong ne- 
cessities, such as bus‘ness compe- 
tition, the need of money, or phys- 
ical anguish, will force it read 
through much volume of advertis- 
ing matter, On other subjects it 
can only be induced to read a short 
ad, and booklets would be wasted. 
This short advertising must be 
done in the periodicals. Therefore 
we have the rule that in ficlds 
not covered by periodicals circu- 
larizing is only feasible with vol- 
uminous matter upon a_ limited 
number of subjects put out at 
cheap cost. The high cost of cir- 
cularizing by mail makes it alto- 
gether infeasible, except for spe- 
cial fields not covered by period- 
icals, 

The inadequacy of the matter 
used is as much responsible for 


Boy 5 are 
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failures at circularizing as are that there are about as many 
improper method hs, however, shops as ever, and they w 
is not the province of the present be a necessity for people wl 
article to discuss. near them. 

+o The maddest, merriest nter 


JEPARTMENT STORES AND against department stores not 
DEMAGOGUES. complain that they keep prices up 
rez The very existence of thes« 
lishment s depends upon thei 
ity to keep prices down. Ar 
meet public needs in a fashi 
ld be sadly missed if th 
lished. Parcels are ck vered 
and promptly. In each 
is a great variety t 
‘aitine rooms an 


veniences are furnished 








1 


] th h] f TY 7 110 
In all the gabble of demagogues, 


there is nothing more silly than 










are told, 
$s by the 








| depart- > 4 
ment stor Swa a tran rt of customers Cor 
ient madn oS ator hax e receive immediate 
» i i « LIU SS, a | ALVIS 
The department t is 


enacted laws avowedl } iti 7 
ee tie toe tate "ae “s caiheds ent exhibition of 


That these acts were not worth the dustry. It makes a legitit 
pape r they were written on was 2PP* al to thrift, and its position 

eo ; popular favor is too firm to be 
* shaken by any amount of clap- 
x i a - on. trap.—National Advertiser 














attention concerni ng RAILROADS. 


ily OD- 





The reader finds by an exam 
small the current newspaper advertisir 
1 the various railroad lines th 
four roads go to the same 
about the same time—always 
est—with the finest service 
beautiful scenery. Why sh 
one in place of another?—A rtising 
Experience. 








WRITING FOR THE PRESS 


Jobley—Doing anything now, H 





Diy ley f 
eng c- Hobley—Yes; writing for t press 
nh advance ot the i it Joble Stories or editor 
rents are going down? Iobley—Wrappers.—I nfo n. 








1A Year’s Supply c& Soares  Delive ered 
™ yom wt W Brad 
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at rwise Sample Sheets Mailed Free 

3 About 7 giving ii A 
j ma ery part of the civilized w wu 





A. P. w. - PAPER CO. 30 Colonie Street, Albany, N. Y. 











How the present advertiser announcement is interesting 





judg ( ty titutes showing what pecu 
“a full year% supply of toilet are entering the mail 
for a large family” must \pparently the bound 
vs remain a mystery to every it field are « 3 

ary mind Evidently = h whatever may r 





founded 
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St.Paul Daily Globe 


CIRCULATION LAST WEEK 


Monday, Nov. 5, 17,675 Thursday, Nov. 8, 21,200 

Tuesday, Nov. 6, 21,900 Friday, Nov.9, - - 18,350 

Wednesday, Nov. 7, 24,100 Saturday, Nov. Io, 18,000 
Sunday, Nov. 4, - 21,400. 


(Advertisers are reminded that the respective circulations of the 
week-day and Sunday GLOBE are largely separate propositions, that of 
the Sunday being smaller in the rural parts than the week-day edition, 
and larger in St. Paul and nearby cities and towns.) 


THE PROOF IS READY. 


The GiLonr’s circulation statement is not accompanied by an 
affidavit, and for the reason that few advertisers do not realize that 


y’ person who will make a wilfully fraudulent statement will 
ircely scruple to swear to its accuracy. 

Instead of parading an affidavit, the GLOBE invites any one and 
every one interested to, at any time, make a full scrutiny of its circu- 
lation lists and records, and to visit its press and mailing depart- 
ments to check and keep tab on the number of papers printed and 


the disposition made of the same. 


THE ADVERTISER’S RIGHTS. 


The advertiser is clearly entitled to all the GLOBE offers—just 
as much so as is the buyer of any tangible commodity to the weig] 
g, counting or measuring of the same in his own or representative’s 
sence, 
Advertisers are being swindled every day in the year by 
1udulent representation of advertising mediums, through the 
“circulation liar,” and no place more than right here in St. Paul. 
hey have it easily within their power to effectively protect themselves 
by simple insisting upon having, in every case, fair and reasonable 
privileges; similar to those offered by the GLORE. Obviously, the 
epresentations of any advertising medium declining to concede such 
privileges should receive grave “ consideration.” 


THE DAILY GLOBE, St. Paul, Minn. 


Cc. H. EDDY, WILLIAMS & LAWRENCE, 
ce St., New York, 67 Washington St., Chicago. 
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Kansas city Times 











The 
Only Medium 

with 

Which to Reach 

the 
Democratic 
Stronghold 

of the 


Great Southwest 
It's the New 
KANSAS GITY 
TIMES 

~ Now. 





Goes into the homes 
of the buyers of Kan- 
sas City and the great 
Southwest. 

Reaches 800 towns 
adjacent to Kansas 
City on day of pub- 
lication. 
Successful advertis- 
ers use the Times. 
Quality and quantity 
secured by advertisers 
using the Kansas 
City Ties. 


Rates on application 





A. A. LESEUER, 
Editor in Chief. 


The §. CG. Beckwith 
Special Agency, 


RAYMOND P. MAY, 
Business Manager. 

















Sole Agents Foreign Advertising, 


47-48-49 and 59 Tribune Building, New York. 








469 The Rookery, Chicago. 
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YOU CAN'T BUY SPACE 


in any St. Louis newspaper as reason- 
able as offered in the 


St. Louis 
Chronicle 


In fact no newspaper in the country 
offers the service and circulation at as 
low rate as the 


St. Louis 
Chronicle 





Only eight pages with a guaranteed 
bona fide daily average paid circula- 
tion exceeding 54,000 copies. Every 
reader is sure to see your announce- 
ments. Rates and sworn statement 
furnished upon application. 


F. J. CARLISLE, 
MANAGER FOREIGN ADVERTISING, 
SCRIPPS-McRAE PRESS ASSOCIATION, 


EASTERN OFFICE: WESTERN OFFICE: 
53 Tribune Bidg., New York City. 116 Hartford Bidg., Chicago, Ii. 
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Our Think! 


We think that, rate and circulation 
considered, SporTinG Lire is the best 

















advertising proposition for general ad 
vertisers on the market to-day. 

Why do we think so? We'll tell you. 
Sportsmen as a rule are the most liberal 
money spenders in the world—either 
for necessities or luxuries. When they 
see anything advertised that they want 
L they usually get it, and when they see 
4 it advertised in SporrinG LIFE they 
know it’s reliable. No fake or objec- 
tionable advertising of any kind is ever 
admitted to its columns. 

Its Circulation— 40,000 weekly—treaches the men who are 
interested in Baseball, Trap Shooting, Billiards and kindred 
sports, and men who are usually interested in these healthy, 
legitimate sports are men whose patronage is desirable. 

Its Rate—15 cents a line—is low, really low. There are 
no time or space discounts. A new 





advertiser comes in on the same foot- 
ing asan old one, If your ad pays 
you'll stay. If it doesn’t, you can 
drop out without paying exorbitant 







short time rates. 
Publication day is Saturday of each 
week. Advertising forms close on 







Wednesday preceding. Send your 





orders through any reliable Adver- 





tising Agency, or direct to Sporting 
Life Publishing Co., 34 South Third 





Street, Philadelphia. 


What Do You Think? 
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A Warning to Others, 








The people of this country and generation, as a 
whole, are wofully improvident. The universal desire 
is not only to live as one’s neighbor, but a little better, 
and to make a fine appearance to-day seems of vastly 
more importance than to lay up something for a cloudy 
to-morrow. This very trait in the great majority opens 
the door to the few who are willing to drill themselves 
in the school of common sense.—A merican Printer. 


I know a printer who once remarked that he would not be 
seen coming out of my place, as it might harm his credit with the 
other ink houses. This same fellow was so conceited about how 
much he could buy on his name that he never dickered about 
the price of ink, and generally ordered about twice as much as 
he needed. He always settled his accounts by giving notes, but 
was never known to meet them at maturity. 

He usually paid about one-half in cash and had the balance 
extended for thirty or sixty days longer. Consequently he was 
never out of an ink man’s debt, and had to take what was given 
him, irrespective of quality or price. One day a crash came, 
and after the smoke had cleared away it was found that this 
proud printer had gone to the wall. He owed the ink man, the 
roller man, the paper man, and even the tailor who made the 
nobby clothes he wore. When his books were examined no 
assets were found, and the creditors had to whistle for their 
money. 

He has again started up in business in a small way, and is 
glad to come to my place now and pay his 25 or 50 cents for 
just the quantity he needs. 

If he had done this in the years gone by he would not be 
broke to-day, while his ink man is rolling in wealth. Less pride 
and more business ability would have taught him that the ink 
men could not sell at my prices and give a year’s credit. 

Don’t be bamboozled by flowery language. Send for my 
price list and compare it with what you are being charged. If 
the saving is not fifty per cent I won't expect to be favored 
with an order. My competitors will tell you all kinds of stories 
about my goods, but the proof of the pudding is in the eating. 

If they are not found as represented I cheerfully refund the 
money and pay all transportation charges. Address 


Printers Ink Jonson, 13 Spruce St., N. Y. 


















ADVERTISEMENT WRITING 
AS A PROFESSION. 


The first step in considering ad- 
vertisement writing as a profession 
to understand just what the 
work is. Stripped of all theories, 
and of the glamor of literary or ar 
tistic skill, the advertisement 
writer is merely a salesman. H's 
sales are not as direct as those of 


1s 


the man across the counter, or the 
traveling salesman; but in the final 
analysis he is simply trying to do 
in print what any other salesman 
does in person. 

Naturally he is obliged to em- 
ploy methods somewhat different 
from those of a salesman who talks 
in person to a customer; he deals 
with the crowd rather than the in- 
dividual; it the difference 
tween carrying a message in person 
and writing a letter about it. The 
personal element is largely elimi 
nated; there is no shaking hands, 
no responsive glance of the eyes, 


be 


is 


no inflection of the voice; there is 
no deft, tactful dealing, as occasion 
may arise in conversation, with the 
peculiarities or whims of the cus 
tomer. All these things which the 
successful salesman may do in per- 
son are largely impossible 

Not altogether impossible; the 
best advertising has a sort of per 


sonality, the personality of the 
business it represents; in some 
cases a very powerful factor in 


getting results 

It is not difficult to understand 
the qualifications for the work if 
this view of its character be ker‘ 
in mind. A advertisement 
writer should have the selling in- 
stinct, which is as difficult to define 
any other instinct. Some ad 
vertising men, just as some sales 
men, have more of it than others; 
it is an essential ; and it is generally 
developed by actual mercantile ex 
perience. To this must be added 
some skill t] of words in 


In tne 
print; a literary faculty of a pe 
epigrammatic 


good 


as 


use 


culiar. sort, terse 
and direct. 

These two qualifications—the 
selling instinct and the writing 
faculty—are necessary; the rest 
may be acquired; and of course 


these may he greatly increased and 
veloped by i 


de use and experience 
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It is difficult to say which of the 
two is more important, but it is un 
doubtedly a fact that men with th 
latter are more likely to acquir 
the former than vice versa. 

The field is a good one. Tl 
enormous increase in the amout 
of advertising done during the pa 
few years has created a demand 
for the special talents of the adver 
tisement writer. Business men 
storekeepers, manufacturer 
agents—must advertise if th 
would keep up. The progressive 
business man now recognizes tli 
need of the specialist in advert 
ing, just as he has always recog 
nized the need of the lawyer or thi 
doctor; he employs an advertising 
man just as he employs a head 
countant, not necessarily because 
hecould not do the work himse! 
although he rarely can do good ad 
vertising—but because he in 
spend his time to much greater a 
vantage to the business than by 
keeping books or writing advert 
ments. This the view of 
work now held by the wisest and 
most advanced business men 

The question how shall a 
young man who looks to this pro- 
fession find out if he have the ab 


or the 


is 


1S, 


ity? And how shall he prove it 
First, get into business, any busi- 
ness that is respectable. Second, 
study it with the selling methods in 
view. How can the sales be in- 


creased? Study the requirements 
of the people who buy; learn as 
much as possible of their w 


and expectations; find out why 
they buy, and why they do not buy 
Then apply the knowledge gained 
to the art of ‘“‘winning with printed 
words” those who can not be 
reached in person. A knowledge 


of the goods is important; essen 


tial; but it should be knowledge 
which augments and assists. the 
buyer’s knowledge, rather than 
that which is merely the ynd 
hand knowledge of the seller 
There are difficulties in the way: 
the information desired and needed 


can not always easily be had; a 
young man employed in a business 
house in any other than the adver- 
tising department has something to 


do besides studying advertising 
But brains will find a way 
here is no general rule of good 




















advertising; each case must be 
dealt with by itself. Methods and 
matter suitable for one business 
are not always suitable for an 
other: the character of the public 
to be reached by a advertising is 
an important study; the character 
and scope of the "oulneeiions by 
which to reach them is even more 
important, so much so that this 
branch of the advertising business 
has developed its own specialists 
There are, however, great gen- 
eral principles of advertising which 
may be applied to all of it; they 
: nly found in the canons of 
sense and of good litera 

successful advertisement 

literature; and some of 
ure of a very high order, 
ng great intellectual power, 
knowledge of human nat- 

unusual business ability. 
rk of Mr. J. E. Powers, 
advertisement writers 
t among them still, is good 
litera terse, cogent, interest 
ing, judged simply as literature; 
and it is great advertising. Mr. 
Powers laid the foundation of his 
reputation years ago writing ad- 
vertisements for Wanamaker’s 
Philadelphia store; a reputation 
which has since enabled him to 
sharge and receive for his services 
$100 a day with all expenses paid; 
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1 remuneration equaled by few 
men in any profession. 

There is probably not another 
man in the business who ap- 
proaches Mr. Powers in price, and 
few if any who come anywhere 
near him in ability. But his ex- 
perience shows what can be done 
with advertisement writing as a 
profession. —Henry P. Williams, in 
Chicago (1ll.) Interior. 


an 
CREATING TRADE, 

If a merchant were to close his store 
and suspend business every time trade 
lagged he would rightly be branded as 
a simpleton. And yet in what essential 
would he differ from the advertiser who 
stops advertising for the same _ reason? 
One sells goods by means of spoken 
words and the other by means of print 
ed; their object is identical. It should 
be plain to the crudest understanding 
that the time to bid most aggressively 








for trac is when trade seems most 
elusive. The alert storekeeper, instead 
of waiting for something to turn up, 
turns up something He changes his 


window 
: 1 


display and show cards, offers 
] 
ticularl 


y tempting values, and em 
suggested by a 
wit to transform dullness into 
He is bold and persistent, and 

nost instances wins his 





every device 








way Just as faint-hearted storekeep- 
ing means failure, so faint hearted ad 
vertising spells de feat and discourage 
ment.—Clothiers’ and  Haberdashers’ 


IF IT BE A GOOD ONE. 
An illustration will convey an idea 
quicker than a page of tal 























the second 


“Accurateto-the- Second” 


DUEBER-HAMPDEN 


and have the satisfying feeling that you are always accurate to 
Look for the name Dueber in the case. Look for 
these trademarks engraved on the movements : 
“THE 400," 
**JOUN HANCOCK,’’ 21 asia - 
** SPECIAL RAILWAY,"’ 21 and 23 jewels, ais callwey men, etc. 


Let us send you our ‘‘ Guide to Watch 8 ‘ad 


DUEBER-HAMPDEN WATCH WORKS, “4xi0" 









Napoleon’s Secretary 


was once two minutes late. He stam- 
mered out an apology that his watch 
Was wrong. 

“*Then, sir,” said Napoleon. “You 
must get a new watch, or J must geta 
mew secretary ” 

Do you hold a position of respons 
sibility and trust? You have nc moral right 
to trifle with time. 

Carry one of the 


WATCHES 








NAPOLEON BROUGHT INTO SERVICE, 








74 
BLAIR’S FOUNTAIN PENS 
THE VIEWS OF THE INVENTOR OF IT 
IN REGARD TO PUTTING IT AND 
KEEPING IT BEFORE THE FUBLIC. 
A first lieutenant of United 
States Infantry, who saw service 
throughout the Santiago cam- 
paign, carried with him a Blair’s 
Fountain Pen, and, writing to the 
manufacturers of it, says that he 
used it continually “in the trenches 
and out, giving satisfaction, and 
that it was the only pen for a long 
time that was of service in the reg- 
iment, owing to the lack of ink.’ 
“That,” said Mr. John Blair, of 
163 Broadway, New York, the in- 
ventor and owner of the pen, to 
the Printers’ INK representative 
who interview him, “is one of 
the best letters of recommendation 
we have; and it so strongly brings 
out the point we wish to enforce 
that it does us a_ remarkable 
amount of good. Two of my com- 
petitors in England have plagiar- 











NTERS’ INK. 


is placed in the holder, and then, 
by merely filling the holder with 
water, enough ink is generated to 
produce ink for a long period 
There is sufficient ink in one of 
these cartridges to give coloring 
to sufficient water to last a busy 
writer for three months. And 
when the cartridge is exhausted— 
cartridges cost but ten cents each 
—it can be replaced by any one 
And if it is desired to use ordi 
nary ink in my fountain pen y 
merely withdraw the cartridge 
means of the attached cord 
you can use any ink. 

“T began advertising my earlier 
pens in 1885. I used the daily pa- 
pers to som? extent, trade journals 
a little more freely and some maga- 
zines. The local dailies included 
reading notices of two and three 
lines, mostly in the Mail and Ex- 
press, the Herald and the (then 
existing) Morning Advertiser. 
No display. Among my list of 
trade journals were included: the 





Leakable. Never smear ink on the part held b 





BLAIR’Seaity FOUNTAIN PEN “nope (tt 'ben'int tite, | 


Right Ia the penholder, requiring water only to fill, insuring ink anywhere. 


Solors: Red 8 
and Black € os a. 
Send for-Catalogue. Ordi- | 
nary ink can also be used. 
ers Jointle . 


Hold ointless. Non- 
the fi +] j 8 Broadway, N.Y. 
pens with large caps do. Gold pens the best. (Sa/es Bho Wanted) Blair $ Fountain Pen Co., ee ce } 


Cartridges (¢) to Renew | Su 















ized this letter, substituting names 
and so forth, and unscrupulously 
used my thunder.” 

“Your advertising story, Mr. 
Blair, began come years ago; did 
it not: Rr 

“Oh, yes. I may roughly divide 
my connection with fountain pens 
into two periods. In 1885, after 
some years spent in expe riment, | 
evolved a moderate-priced pen 
which would hold all kinds of gold 
and steel pens. “his I placed on 
the market, my office then being at 
257 Broadway. But I was not 
perfectly satisfied with it, and sub- 
sequently, dur:ng the period be- 
tween ’85 and ’99, took out five 
patents. Then it was that my 
present product was conceived by 
me, and with its completion, early 
in 1899, I revolutionized my busi 
ness. Now the ink supply is car- 
ried in the penholder. It obvi- 
ates the nuisance of carrying an 
ink bottle from which to fill the 
pen, for my fountain pen is an ink 
maker. <A cartridge or ink supply 


American Stationer, Geyer’s Sta- 
tioner, the Jewelers’ Circular, the 
Jewelers’ Weekly, the Keystone, 
the Travelers’ Official Railway 
Guide, the Brewers’ Journal, the 
Bookkeeper, Business, quite a 
number more and list of coun 
try papers. The Century received 
most of my magazine patronage 
In trade journals and magazines I 
used display.” 


‘And your early results?” 

“It would be difficult to be 
specific, for I never did any key- 
ing then. But they were not so 


satisfactory as they are now.’ 

“Why did you exclude display 
in the dailies?” 

“Because, for my 
found it too expensive.” 

“And ‘since the beginning of 
1899 ?” 

“T have expanded con 
practically withdrawing the old 
style pens, not so much in adver- 
tising, but in all other directions 
That is, I have inaugurated a larg 
er campaign of selling through 


purposes, | 


derably 

































and salesmen, and made 


agents -_ 
my advertising supplementary to 


this. Nevertheless, I have retain- 
ed many of my old mediums, 
among magazines only Mc- 
Clure’s and the (American) 
Strand. But now I have adopted 
a system, and key so thoroughly 
that I follow them up very closely, 
using letters. I also use, in Eng- 
land, the Windsor and_ the 
Strand magazines, and in France 
the Figaro. For I have agencies 
in London, Paris and Hamburg. 
They induced my foreign advertis- 
ing nearly two years ago. Foreign 
results are not always encourag- 
ing, owing to the older and more 
heavily advertised pens, but I am 
emboldened by the steadyincrease. 
Notwithstanding what I have just 
said, I ascribe this increase to my 
advertising, which has to be edu- 
cational. I am teaching the public 
there that they can get a more 
practical writing instrument, and 
even at a lower price.” 

“What space do you use in your 
domestic advertising ?” 

“Usually one inch double-col 
umn, or in dailies and trade jour 
nals about its equivalent.” 

“Will you tell me about the key- 
ing?” 

“I prefer not to give figures, but 
I may that I know exactly 
how much it me to sell 
through advertising. Now I ama 
firm believer in advertising, but 
I'll give any publisher one of my 
best $6 pens if he'll point out a 
medium which will pay five per 
cent on the outlay, using a keyed 
advertisement. This merely goes 
to show the uncertainty of adver- 


say 


costs 


tising And, of course, credit, 
too, must be given for such orders 
as cannot be traced. Then I have 
another sufficient reason for ad- 


vertising, in the fact that salesmen 
find it an aid. You see, advertis- 


ing very often has great value, 
aside from its selling value. But 
I can cite two instances, from my 


own experience, in which I found 
It exeremely remunerative direct- 
ly. Through a forty-five-cent ad- 
vertisement in the New York 
World I obtained an excellent 
salesman, who was with me eight 
years, and sold many thousands 
of dollars’ worth of my pens. The 
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of one of 
an outlay 


that 
At 


other case is 
publications. 


my 
of 
$15 for three issues—it’s a month 


returns of 
been extraor 


direct 
has 


ly—it brought 
$85. But this 
dinary.”” 

“You 
salesmen. 
ders?” . 

“Occasionally; but seldom. Of 


sometimes advertise for 
Do such ads bring or- 


ten they don't even bring good 
salesmen.” 
“Your business through sales- 


men is to dealers, and through ads 
is entirely mail-order?” 


“Not entirely. Some _ orders 
from dealers come through the 
ads. 3ut all orders for single 


pens come from the ads also.” 
“Do you use reading notices 


now: 

“No, but I occasionally have 
them given to me by publications, 
and I like them, for I find them 
unusually effective.” 

J. W. ScHwartz. 
> — 

THERE is a story of a fugitive mur- 
derer caught by a mob _of lynchers. 
“How did you know me?” demanded 
the prisoner. ‘We recognized you by 
your picture in the papers,” replied the 


ringleader. “Do I really look like 
that?” “Yes.” “Then ehang me.” 
British Printer 
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ALL NOSES ARE 
NOT ALIKE TO US 





When it comes 
to fitting glasses 
each requires 
different treat. 
ment, but the 
results are al. 
ways the samo 


PERFECT 
IT AND 
BSOLUTE 
ATISFAC. 
ION *® & 


AO>4 








Daniel E. Weston 
1705S Chestnut St. 
Philadelphia. 
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St. Peter—Editor, eh? What good 
thing have you done? 

New Arrival—I once took the bl 
for one of mv own mistakes, in 
of throwing it onto the _ intell 
compositor 

St. Peter—Go up ahead.—New Yor 


Weekly. 


me 








“Tuat fellow over there writes a great 
deal of fiction.” 

“Who is he?” 

“A war correspondent.”—Los Angeles 


(Cal.) Express 


From a collection of queer advertise 
ments made by a Washington man these 
are selected: 

By a colored couple in Georgia: 
“Your presence is required to a swell 
wedding at the home of the bride. Come 
one, come all. Gentlemen, 25 cents; 
ladies, 15 cents.” 

By a Philadelphia girl “‘Wanted 
A young unmarried woman without 
children wants a position as cook or 
housekeeper.”—N. Y. World 

A MASTERLY CONCEPTION, dying by the 
roadside, was met by a compassionate 
Cake of Soap. 

“Don’t despair,”” said the Cake of 
Soap. “You will live, for I will have 
you put in one of my ads.’’—Life 


WiLti1e—Pa, what is a publisher? 

Author—My son, a publisher is a 
squatter on the unearned increment of 
thought.—Life. 


ANDREW LANG says that a Scotchman 
who understands the distinction between 
“will” and “shall’’ is not a good Scotch 
man. He tells of a Scotch reporter who 
had joined the staff of an English news 
paper. His first night on duty he 
knocked on the editor’s door and asked: 

“Will I come in?” 

“God knows,” replied the editor. 
Wave. 





He-—-For goodness’ sake, what are 
you sighing about? 

She (behind the paper)—Oh, there 
are such lovely bargains here in Jones 
& Jones’ advertisement, and I can’t 
take advantage of them. 

{e—Bonnets, I suppose 

She—No, a complete line of patent 
medicines reduced one-half, and there’s 
not a blessed thing the matter with any 
of us.—Philadelphia (Pa.) Press. 


Orestes HaMuHAM (at peep hole in 
theater curtain)—I tell you, we told the 
truth when we advertised to give the 
biggest show on earth for the least 
money! 

Horatio Nightstand—We did? 

Orestes Hamham (tragically) —Yes 
The entire receipts for to-night’s enter 
tainment will be less than two dollars 
and twenty-five cents.—Brooklyn (N. 


Y.) Eagle 





CouNnTRY Eprtor—-I 
whether that compositor is ju 
ling- typo or a keen humorist 


Foret 








assume 
youth, so h 
reporter in my 

I refrained f 
son for his dov 





KINng 


nfall bec 








‘When I was your age I 
work on the only daily in a 


ad department 





inswer, and was 
bet on the truth of the statem 
of my friends put in some qu 
in our columns in an effort t 


my statement, but it remain 


Finally a young merchant of 
me the dinner for thirteen tha 
an ad that would n 

ly, and I took 
yaper containe 


next day the | 1 
“HOMELY WOMEN—W 
ir s 1 I 








into my 
of Ben 
look into th 1 
looked and nearly fainted 

an even dozen of the homeli 





New York, and 1 w 











fied that he had risen and | 


never run a ‘want’ 


€ 





females that I had ever s 


headed 
with pr 
leather skirt 
ad ’em Then 
out for my friend 
told the bunch of m 
was the advertiser 
through with him 
for mercy. He att 
they were not home 
bill and they go 


oss-eyed wor 
teeth, wor 
ra minute 





iad. 





positively proud of their uglir 


this was the first golden 
they had ever had to turn it t 
We finally got rid of then 
friend was a wreck. He b 
ners, but the thoughts of th 
divine errors seemed to inté 
his ypetite.”—Sault De 
Vi ) Democrat 








‘IT pon’t know whether t 
young author as amarvel of 
a phenomenal specimen of 
said the editor’s assistant 
he done?” “Inclosed a 
put on the check in pa 
article.”"—Washington Star 



















































































WHAT SOME 


PRINTERS’ INK. 
PUBLISHERS 


ASSERT. 


** 7 said in my | haste all men are liars.”—Psalm cxvi., U1. 





The paragraphs in this department are inserted without any charge or 


payme! it. 


advertisers. 


his own, there will be no objections to comparisons. 
“es s published as coming FROM HIM 


\ publisher who has a good — is or to tell it as tersely as 
e can, setting up the most substantial claim he 
Although a publisher need not necessarily refer to any paper but 


habitually uses to influence 


What the publisher 
It is his privilege to praise his own 


aper all he likes, for what is w anted is what can be said in its favor. What 
eal s say, however, ought to be true—adsolutely. 








J it World (1) 
| Fy vor 
° 
re 
veles 
° t ¢ ate 
. Fr rid 
sverag with samples, 
ver and guaran- 
ees exceeds 4,00¢ 
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\ (Ga.) ) daily 
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hat of any other 
circulation out- 
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ranks t very highest in the 
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cannot 
out i 
creat 1 
he 7 
KANSA 
1 Kan.) Current Comment (1). 
I the progressive and better 
n this city and _ throughout 
s 1 neighboring States, and no 





m can be found through 
ctly apneal to them 

y R } 
New York (N. ¥.) Wall Strect Jour- 
a Advertising agents who were 





EXPLANATION. 
1) From printed matter emanating from 
the office of the paper and used in connec 
tion with its correspondence 
2) Extract from a letter or postal card. 
Extract from the columns of the paper 
appearing either as advertising or reading 
matter 
4) By word of mouth by a representative 
of the pay 








interested in the sound money parade in 
New York City on November 3 were 
amazed at the wonderful showing made 
by the IWall Street Journal. There were 
more of its own men in the division 
than were shown by some of the largest 
lailies. It belongs to the class of 
pipers recognized as distinctly financial, 
and yet it has grown to such an in 
fluential position as to be of command 
ing importance in the journalistic field. 
rhe fact is that the Wall Street Jour 
nal has found a place hee itself in the 
necessities of its environment. In the 
heart of the greatest fing pancsal center in 
the world, its publishers, Dow, Jones & 
Co., have grasped the issues in the right 

all street is the barometer of 
iness of the country, and it was 
peculiarly fitting that there should be a 
large daily financial paper, at this nerve 
center, with morning and evening 
editions, to report and discuss daily con- 
ditions affecting the markets. The Wall 
Street J | steps into place with 

\ road and industrial prop 
erties so prompt and complete that it 
is drawn upon by the great dailies, and 
its editorial ‘ and Outlook” and 
“Studies in the work of vet 
eran observers, command the confidence 
and respect of its readers. It is the 
only Wall street daily owning its lino 
pe composing machines, its stereotyp 
ing plant and a Hoe perfecting press, 
the only one south of John street. This 
paper was the only Wall street daily 
] ‘red by the committee with an in- 
vitation to join the Publishers’ and Ad- 
vertisers’ division. Bankers in the Wall 
street district recognize the Wall Street 
Journal as a high-class newspaper, thor- 
oughly representative of the best inter 
ests of this financial center. As such 
distinctive publication it yields a tre 
mendous influence among men of means, 
who are at the head of great enterprises, 
policies and whose 
attention it the while of ad 
vertisers to The Wall Street 
Journal is getting, beside its finan 
commercial advertising 

To such advertisers it 
offers a certainty of reaching and in 
fluencing men of means. Its circulation 
is select—every copy straight to in 
vestors, men with money and _ liberal 
spenders—and it circulates largely 
among them. 

Rochester (N. Y.) Educational Ga 
cette (1).—-Offers special inducementsas 
in advertising medium. It has_ been 
before the pu blic oy years. Stands 
in the fi of its class and has a 
large < ey increasing circula 
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We are confident that the use of 
advertising columns would _ yield 
gratifying results. Its value is 
greatly increased to reputable adver- 
tisers, by the fact that no questionable 
advertising or second-cl material of 
any kind is ever admitted to its pages. 
A copy of the magazine will be sent on 
application. 

Syracuse (N. Y.) American Poult» 
Advocate (1).—Pays advertisers because 
it reaches 20,000 good poultry keepers, 
who are desirable customers. and be 
cause its advertising rates are low, con 
sidering the quality of its circulation. 

Utica (N. Y.) Cambrian (1).—Its 
field is in every State and Territory of 
t.e Union where Welsh-Americans re 
side, and it has a larger regular sub 
scription list than any other magazine 
pertaining to the W elsh in the  warkd 

OHIO. 

Cincinnati (O.) American lite 
(2).—Established by Rabbi Wise in 
1854, is the oldest, most influential and 
most widely circulated Jewish journal 
in the world. Its subscription list is 
larger than that of any other two papers 
of its class combined. It is conducted 
in combination with the Chicago Israel 
ite, and together they cover tne entire 
Jewish field. Their readers form a class 


tion. 


its 
most 


ass 





Israe 








of exceptionally good livers, who are 
proportionately the largest buyers of 
high-grade articles of food, apparel or 


designed for the comfort or adornment 
of the home. 


Cincinnati (Ohio) Gray Goose (1). 
Enjoys the distinction of having wor 
on its merits. Being distributed by 
the American News Company, it has 
paid solely on its circulation, We are 


number of 
Circulation 
from the Gulf 


to take a limited 
advertisements. 
from Maine to California, 
to the Queen’s se 

Cleveland (Ohio) Old Homestead (1) 

Advertising like one’s self is judged 
by the company it keeps. Your adver 
tisement in the Old Homestead is al 
ways in good company. Our readers 
know that we will not allow advertising 


now ready 
high-class 


of an objectionable or fraudulent char 
acter in our columns. For this reason 
they never hesitate in ordering any 
thing advertised in our paper if it ap 
peals to them. 

Columbus (Ohio) Sales-Agent (1) 
In advertising you want to get your 
money’s worth. You want to see it, 
feel it and know it. Direct results fron 
such is certain proof that your coin is 
well placed. Word your matter to reach 
mail order buyers. We'll do the rest 
We reach the hatters, furnishers, cloth 
ier and tailoring sales agents Our 
subscribers are made up from mail 


order buyers 

Springfield (Ohio) Farm News (1) 
Detailed proof of circulation for 22 
months ending October, on file 


1900, is 


with the publishers of the American 
Newsnaper Directory and all leading ad 
vertising agencies. Proof gladly fur 
nished any one interested at any time 
All advertising contracts based on 100, 
000 minimum circulation per issue, al 
though rates continue the same as when 


80,000 Farm News 
PRINTERS’ INK and 


circulation 
now 


was 


credited by the 
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American Newspaper Directory with 
havin~ the fourth largest proven up-to 
date circulation of any agricultural 
journal in America. 
PENNSYLVANIA 

Middleburgh (Pa.) Post (1) he 
leading weekly newspaper of Centra 
Pennsylvi.nia If you want a medium 
that pays every time and brings large 
returns, try the Post. Sample copy 





lowest advertising rates 


i 
can be had 
George \ I 





applying to ‘ Age 
pub lisher, — lleburgh, Pa. 
Philadelphis (Pa.) Sporting ife 
(1) If you mm. anything you want t 
sell to people who are interested in base 
ball, trap shooting, billiards and k red 
sports, you should advertise that fact 
in Sporting Life. It is the official gan 
of all these sports. It goes every week 
to over 40,000 people, who en 
thusiastically read every word of it 
hese people have money to spend 
no one on earth spends it more l 
than they do. 
Pittsburg (Pa.) Daily Items (1 


the best evening newspaper publis! 
Pittsburg. It goes into the home 
stays there. Circulation  exce 
31,000 copies daily. One of An 
gre atest merchants, Mr. Marshall 
said: ‘‘One paper in the home is 
five in the highway.” 

Pittsburg (Pa.) Press (1).—Has the 
bona fide daily circulation of any Pit 














irgest 





urg 
newspaper. Other Pittsburg newspapers ¢ laim 
larger circulations, but an examination into the 
circulation records of these newspapers will 
demonstrate that the Pittsburg Press has the 


largest paid circulation. For the month of 
August the average daily net circulatior 
Press was 53,654. 
RHODE ISLAND. 
Westerly (R. 1.) Westerly Herald 
an up-to- de ate afternoon daily which « 
ina prosperous community of §0,000 | 





Southeastern Connecticut and South stern 
Rhode Island. The circulation of the Herald 
is 2,950, and growing rapidly. 
VIRGINIA, 
Pulaski (Va.) News-Review (1).—Has the 
largest circulation accorded any paper | ib- 


lished in the Ninth Congressional D ct 
Virginia. Advertising rates reasonab] 
WASHINGTON, 

Seattle (Wash.) Times (1). 1 
away greatest circulation of ar er 
in Washington. No parallel ¢ n tl 
North Pacific Coast of any dail 
paper showing such magnificent prog 
ress—a growth of 600 per cent Six 
or from an average 
3831 in 1895 to an average 
in 1900 (average for first seven month 
of present year). Week Tin 

WISCONSIN. 

La Crosse (Wis.) Patriot (1).—Is 
the diocesan organ of the diocese of La 
Crosse, Wis., and circulates most] 
the western pz of Wisconsin and a 
joining 

Milwaukee 
the recognized 
weekly in the 





years circul 








) Excelsior 
leading German ( 
Northwest, is a fir 








advertising medium, entering the 
of thousands of German Cathol 
lies every week. 

QOUEREC (CAN.). 


Rock Island (P. Q.) Stanstead Journal (1). 
A household companion for over half a cer 
tury. Largest circulation of any paper in Stan- 

tead County 



































AUDACITY IN EXCESS. 
Lonpon, E. C., Nov. 14, 1900. 
Editor of Printers’ INK: 

I am sending you herewith a small 
folder [| have just issued. 
his because I know the great 
interest you take in the circulation 
in the States, and I thought 
ld be probably interested in 


ment of the same question in 











Vy. 
» Mail has a million circu- 


the Morning .cader 250,000, 
Daily Express perhaps 130,000 
to 150.000. Yet this did not prevent the 


last named paper sending out a state 
ideast announcing their daily 
inted to half that of the Dazly 





é 500,000. 

this audacity is in excess of 
g on your side. 

iy add that up to the time of 
» notice has been taken by the 
press, so far as contradiction 


is concerned. 





Over 300 of these folders have been 
sent to every well known advertiser in 
the Kingdom. Yours truly, 


\W. Homeyarp, Advt Megr., 
The Morning Leader. 


A CHANCE FOR SOMEBODY. 
Office of 
“News-DEMOCRAT.”’ 

Canton, Ohio, Nov. 23, 1900. 
Editor of Printers’ INK: 

This city ‘is very much in need of 
the services of a professional adwriter. 
We have enterprising business men here 
who would like to have their ads pre- 
pared in an up-to-date style. They do 
iave the time to devote to the 
1 can hardly afford individ 
ually to engage the services of a com- 
petent man. Some bright young man 












with good ideas and some experience 
could find a profitable field here. If 
you could put us in communication with 
the ris party the favor would be 


greatly appreciated. Yours truly, 
Jews-Democrat Pus’c Co 


+> _—_ 

ONE’S OWN ADVISER. 
The new advertiser would better em 
ploy an advertising agent than to be 


himself his own adviser. I was almost 
prepared to say that any advertising 
agent’s advice is better for a new ad 


vertiser than his own.—Thomas Balmer 


Manager The Indianapolis Press, City. 


Dear SIR 
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IT WAS WALTER. 
Office of 
Oscar E. BINNER. 
New York, Nov. 24, 1900. 
Editor of Printers’ INK: 
rhe article on pages 3-4-5 in your 
Nov. 21 issue is a good one but who- 
ever wrote it made a mistake in refer- 
ring to my brother’s name as_ being 
George. However, | do not know as 
that makes any difference, for if the 
boy’s name was George you can rest 
assured that I would give him the same 
advice as I gave my brother Walter. 
With kindest regards I remain, 
Yours very truly, 
Oscar E. BINNER. 
TRADE-MARKS IN GERMANY. 
Under the German statute, any per- 
son may register and secure right to any 
name or other device used as a trade- 
mark which has not previously been 
registered there. In other words, the 
officials make no inquiry to ascertain 
whether the applicant has ever used the 
proposed trade-mark or has any right 
to it, but simply look over the record 
to ascertain whether it has been regis- 
tered in Germany. If not, it is admitted 
to registration. The readiness with 
which such a practice can be used is 
apparent, says Frank H. Mason, consul 
general at Berlin, in a recent report to 
Washington. When, several years ago, 
American bicycles began to be imported 
into Germany, certain persons interest- 
ed in blocking the trade got the trade- 
marks of two or three makers regis 
tered in their own names, and either 
obliged the legitimate American owners 
of the trade-marks to buy them off 
in other words, to pay a species of 
hblackmail—or to change the marks on 
all bicycles exported to Germany. In a 
recent case, the trade-mark on an 
American specialty was registered in 
Rerlin hy an outsider, so that the real 
owner had to buy from the usurner the 
right to use his own trade-mark in Ger- 
many.—Music Trade Review. 
an 
Don’t get discouraged. It isn’t the 
man who is knocked down one or six 
times that makes a permanent failure 
in business; it’s the fellow who doesn’t 
get up again.—Boot and Shoe Re- 
corder. 





My four-inch display advertisement, 


which has been running steadily in Tie Press, proves 


that your paper draws business well for me. The 


great value of the paper to readers makes it an ex- 


ool *-e . r 
cellent advertising medium. Very truly yours, 


Frank H. Carrer, Druggist, 


15 W. Washington St., Indianapolis. 


NOTES. 


THE December Atlantic contains 
seventy-one pages of publishers’ an 
nouncements. 


LAMBERT BrotuHers, the New York 
jewelers, issue a fine catalogue of their 
stock, in which the details of the va 
rious articles are both pictured and de 
scribed. 

“As ADVERTISED,’’ by Agnes Repplier, 
in the December Lippincutt's, discusses 
how the advertisements of the su 
cessive ages, as well as those of the 
present time, picture social ideas an 
conditions. 





In Massachusetts the insurance depart/ 
ment has ordered the distribution of 
the accident insurance policies giver 
away by a retail shoe concern to be 





stopped. The matter is reported at 
length in the Boston Bulletin, Nov. 17. 

One of the most amusing and attract- 
ive color posters of the season repre 
sents a little baby standing by a wall, 
clad only in his undershirt He is 
supposed to be bashfully remarking, 


“My clothes are at the Fifth Avenue 
Laundry.” 

Boston, Saturday.—That an advertis 
ing wagon is a public nuisance was the 
verdict of a superior Court jury here. 
The vehicle in question is a huge affair 
with two great high wheels 
matic tires, which originally made its 
appearance in a trade procession and ad 
vertised a particular make of bicycle 
Since then it has paraded the streets of 
Boston advertising a summer resort. It 
now is declared a nuisance.—N. Y 
Evening Tel 









Tue Binner Engraving Company has 
on exhilition at its New York office a 
proof of what is claimed to be the 
largest half-tone ever made in the world. 
It was so large, says the Binner people, 
that when it was done it was necessary 
to piece it, since no printing press in 
América was large enough to print it. 
It is eight feet wide and two feet high 
and contains 2,300 square inches. The 
picture represents a scene at the con 
secration of Zion Temple site, Zion City, 
Chicago, taken at the moment of the 
offering of the consecration prayer on 
July 14, 1900. 
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fue Bohemian is the name of new 
monthly magazine of short 
lating from 11-13 Col b 


yn, where it Is 





lferhune, proprietor of 
Shoe Kecor ? It is of han 
e “caught 
I ly that a second edition of 


needed 








A NUMBER of retail mer 
Yonkers 





ive adopted a novel 
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tising S now 
‘piano vo contest.” A k 
dealer offe a piano free to t t 
popular club, fraternal be t 
] lety or organization. Certair 
re selected t fer 
ent lines to distribute ballots v 
given with each purchase at 
ous. stores Sallot boxes are 
in each I 
different 
daily tl 
é 
Vers 
FAIRBANK’S Calendar 
ists of five signs, 1¢ 
gantly lithographed in beau 
and gold on extra heavy pl 
They represen l 
Dresden Chin § 
backgroun S 










and Monthly Magazines 


copies and quote prices. 


At this office, 10 Spruce St., New York, 
The Geo. P. Rowell Advertising Agency 


Keeps on file the Leading Daily and Weekly Papers 
; is authorized to Receive and 
Forward Advertisements at the same 


the publishers, and is at all times ready to exhibit 











ate demanded by 
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THE WAY IT LOOKS TO A MAN 
UP A TREE. 
From the Fourth Estate of Nov. 24, 1900. 
ROWELL HAS TO GIVE 


GEN. AGNUS PUTS AN END TO HIS MIS- 
REPRESENTATIONS OF THE “‘BALTI- 
MORE AMERICAN.” 

General Felix Agnus, of the Balti- 
more American, was the recipient at the 
Associated Press meeting of many con- 
gratulations on his having sucessfully 
called down the George P. Rowell con- 
cern after years of despicable innuen- 

does, not to say deliberate abuse. 

The Fourth Estate, which is the only 
paper that hes succeeded in puncturing 
the Rowell balloon, recently reprinted 
one of Printers’ INk’s slurs on the 
Baltimore American in order that the 
publishers of the country at large might 
see for themselves the annoyances to 
a" a publisher is subjected who will 
not recognize George P. Rowell’s as- 
sumption of authority over the press of 
the country. 

Mr Rowell sent the clipping to Gen- 
eral Agnus with a polite letter inno- 
cently asking what all the trouble was 
about. 

General Agnus replied with equal po- 
liteness that the attacks had been going 
on for years, but that it really didn’t 
make any difference to him. It had 
never apparently alienated any adver- 
tisers from the American, and Mary- 
land would surely be found in line for 
McKinley on election day. 

To make a long story short, after 
considerable correspondence Rowell an- 
nounced that the difficulty between the 
Baltimore American and the American 
Newspaper Directory had been adjusted 
to the satisfaction of all parties. 

The facts of the case are that the 
Baltimore American has been publishing 
conspicuously at the head of its editorial 
columns sworn statements of circula- 
tion in detail every month. showing an 
average of something like 60,000 copies 
whereas Rowell had been quoting it for 
some time at 20,000. 

General Agnus has done the publish- 
ers a great service in maintaining his 
ground where perhanys ninety-nine out 
of one hundred would have been driven 
to sheer desperation at the continued 
petty annoyance of misrepresentation, 
and have capitulated and dropped the 
contest which is so necessary to the 
preservation of _ or of the press. 


Classified Mbourtanmente. 





4dvertisements under this head tivo linesor more, 
thous display, 25centsaline. Must be 
anded in one week in advance 





w ANTS. 


"TRE GREAT ROUND WORLD requires an ad- 
ver ising manager of tested abuity, who. 
backed by guaranteed weekly cire ulation among 
best type of paid-in-advance subscribers, and 
fair space rates, will produce results. Must be 
competent to plan for and secure large business. 
No applications from experimenters or begin 
hers can be entertained The news magazine 
will be enlarged to 6%x9%. Exceptional oppor 
tuni ora permanent and valuable connection. 
Tiberal arrangements made. Address THE 
GREAT ROUND WORLD CO., 150 Fifth Ave., N.Y. 
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Nefinne et for the EVENING Post, 
Charieston, 8. C 








DS for the DAIL Y J i IU R NAL, Asbury Park 
N.J. Cire’n 2,157. Rate7 cents an inch. 
‘IMELY editorials, all subjects. Write for 
rates. H. L.GOODWIN, Malden Sta., Boston 


DVERTISEMENTS for the paper with large~ 
rs local circulation in Charleston, 8. ( = 
EVENING Post. 


PEREALD'S NEWSPAPER MEN’S EXCHANGE 
wiper Ow ag oe rep’rs,editors & adv’ 
men to publishers, 15Cedar St., Springfield,Mass 


WY’ ANTED—To buy established trade or class 

journal, entire or part interest Cash 
ready for right proposition. ““W. E. B.,” Box 
584, Detroit, Mich, 


JUBLISH ERS—Are you open to engage a good 

man to take charge of your circulation de 

vartment! Address H. M. VALLETTE, General 
elivery, Pittsburg, Pa 











WANT to do the advertising for some firm 

who expect results and are willing to pay for 
knowledge, experience and ability. Address 
“ HUSTLER,” care Printers’ Ink 


\W ANTED—To sell at ; low figure a growing 
farm paper property worth double price 
asked. No better opening in the South for a 
hustler. E, E. ADAMS, Lebanon, Tenn. 
INGLES- Adverti ing jingles for all trades 
e That is my speciaity. They are the pithy 
pointed, practical kind, and are profitable at the 
price. “‘ JACK THE JINGLER,” 10 Spruce St., 





T= ASBURY P ARK DAIL Y JOURNAL wants 

yourad. Covers the city and five villages 
every afternoon; eight pages ; circulation, 2,157 
me 7 cents an inch, Sure results. Asbury I 
New Jersey. 





ark, 





*HRCE dollars buys a column ad with pre 
ferred position in 2,500 copies of the DAILY 
JOURNAL'S 20-paged lithogrs aphed Xmas num 
ber, cash io agg order. Circulation guaranteed 
Asbury Park, N. J. 


‘RADE PAPER PUBLISHERS—Journalist of 
wide experience writes original articles,cor 
respondence and interviews. Photos, if desired 
Translations from fore ign exchanges. WM. C 
HIRSCH, Postoffice Box 2241, New York 








( pRDERS for 5 line a ive rtiseme nts 4 weeks $10 
in 100 lllinois newspapers ; 100,000 circula 
— ee, 3 pone or Western weekly papers same 
rat yin on application, CHICAGO 
NE Ww SP Or oy INION, 10 Spruce St., New York. 


\ ’ ANTED—Up-to-date editor for Democratic 

semi-weekly in good Ohio town, several 
thousand population. Democratic county. The 
right party can secure half or third interest if 
desired. Address “ C. 8. N..” care Printers’ Ink 
\ 7E will pay $10 for the design for a trade- 

mark best adapted to our business. De 
sign must be simple and striking and character 
istic of medicinal preparations. Address THE 
MASSACHUSETTS MEDICAL CO., Box 1140, Bos 
ton, Mass. 





MAN between 20 and 25 years of age, capable 
ya of filling sition as chief assistant in large 
aulvertiser’s office. Must b> quick and accurate 
with ability to supervise others. Good opportu- 
nity for right party. Salary nominal to com 
mence with. Address are Printers’ Ink 








W HY have you not written that you want a 

first-class adwritert You must realize that 
successful business cannot be conducted without 
advertising, and to advertise successfully yoe 
should have an e xpert to prepare your copy and 
look after the details. Address “ EX PE RT,” 
care Printers’ Ink 


WOULD like to hear from a young man who 
is looking for a good business chance. I have 
two New York City papers and need an assist 
ant. Vice-presidency and a fair€alary given for 
an investment of about ‘$2 ’ with newspa 
o ror adwriting experience preferred. A very 
wright future for a worthy person. References 
required. Address, in confidence, “ INCORPO 
RATED.” care Printers’ Ink. 
























PHOTO ENGRAVING. 


‘HE STANDARD ENGRAVING CO., 61 
St., New York. 





Ann 





ee 
COIN CARDS, 


Less for more; any printing. 


29 PER 1,000. 
al Mich. 


«) THE COIN WRAPPER CO., Detroit, 


> 
COMMERCIAL DESIGNERS, 


| ESIGNS and cuts furnished for ay bonds es 
PLANT & HOTCHKISS, 150 Fifth Ave., N. ¥ 


~~? 
MISCELLANEOUS. 


» UBBER stamps. 
\ l0cents. C 





Your name and address for 
ripest house in America, Cat 


+ free. CLIMAX R U "BBER CO., Russellville, Ala 
——— Sa 
POSTAL CARDS BOUGHT. 
YNCANCELLED printed or addressed postal 
ecards and stamps bought for cash a RR 
MANUFACTURING CO., 614 Park Kow Bldg.,N.Y. 


SPECIAL REPRESENTA TIVE. 


La ce STE, 
s Park Row, New York 
for wh ong ‘daily news- 





ee 


special re pre sentative 
papers, 
IMPOSING STONES. 

] » EST quality Ge re ? mar ble imposing meee S, 
> two inches thic cents square foot. Ce 
with order. THE GBORGIA MARBLE FINISH. 

ING WORKS, Canton, Ga. 
a o> o— 
L ETTE R BROKERS. 
ETTERS, all kinds, received from newspaper 
4 advertising, wanted and to let. What have 
you or what kind do you wish to hire of us! THE 
EN OF LETTERS ASS’N, 595 Broadway, N.Y. 
> 
ADVERTISING AGENTS. 
ERCHANTS,mfrs., mail order men who want 
“live”? salesmen or ag *tseveryw “3 re should 
send for bargain lists leading * want ad " paper: 

















HUNGERFORD & DARRELL AGCY, Balto. Md. 
+e, 
STEREOTYPE OUTFITS. 

( ‘OLD Process Stereotyping Outfits, $14 up. No 


heating of type. ae asy engraving meth 





ods, with material, etching. Booklet, 
samples, s, for stamp. MENT tY KAHRS, 240 East 
33d St., New York. 

Fe erence 


NEWSPAPER INFORMATION. 

yok latest newspaper information ase the lat- 
est edition of the AMERICAN NEWSPAPER DI- 

RECTORY, issued Dec. 1, 1900. 
dollars. Sent free on receipt of price 
ROWELL & CO., 10 Spruce 8t., New York 
—— +> 
SUPPLIES. 
Gass PINS, 3 for 10ec. PRINTERS SUPPLY 

CO., Grand Island, Neb. 


Price, five 
GEO. P. 








Hs pape! . is printed with ink manufactured 

by the W. D. WILSON PRINTING INK CO., 
Ltd. OF dl e St, New York. Spec ial prices to 
cash buyers 


MAIL ORDER. 


RE you interested in mail-order advertising! 
If so, send for sample ge A of Our Silent 
Partner. a monthly journal devoted to mail 








trade. Afterwarc if — interested, you ¢ an 
receive it regul ear gratuitously. Ac 
s EDITOR, OUR’ SIL ENT PARTNER, Water 
ville, Maine 
— +r 


ADDRESS 


| O you want a list of reliable names! Farm 
business men, magazine readers, etc. 
NIEMEYEK, Benton Harbor, 


ers, 
Drop a line to R 
Michigan. 
()*£ M new, A %; canvassing and genera! agents 
all over U. we will give for one #5 PRINT 
FRS’ INK coupon S. M. 
Se Wi My 


5650 for5. Be 
We od fort 1, 


prompt 
Vermont. 
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PREMIUMS. 


YELIABLE goods are Thou 


builders 

\ sands of suggestive premiums suitable for 
publishers and others from the foremost manu 
facturing and wholesale dealers in jewelry and 


trade 





kindred lines. 700-p. ill’d list price catalogue 
free. 8S. F. MYERS CO., 48-50-52 Maiden Lane, N.Y 
oe 


MAIL TY!E OUTFIT. 


( YNOMPLETE equipment; enough material for 
50,000 names. Also 550 brass bottom valleys 
containing about 6,800 Ibs. of patent mail [ist 
type. All in Al condition. Also a galley foot 
press and fovr Dick and Horton mailers. On); 
cause for selling, the adopting of another sy 
tem. S. F. MYERS CO., 50 Maiden Lane, N. Y 





‘WHERE is pertect temper and a solute unifor 
ity in Effsey Falcon Pens. Gross $1. Sam 
ple box 10c. THE PAUL CO., Red Bank, N. J. 


W E have a ee offer for newspaper mer 
wanting fountain pens for their own use 
or as premiums. PERRY PEN CoO., Box 3 
Milton, Wis. 
+> 
MAILING MACHINES 


i R’S DELIGHT, labeler,’99 pat. $12. REV 
4 CK, 43 Fe rguson Ave., Buffalo, N. 


YRINTERS’ INK uses Wallace & Co.’s 
ing Machine, so does 

The Cosmopolitan Magazine, 

The Delineator, 

The Ledger Monthly 
and se ore wot the cyte rs of the country 

VALLACE & CO., 10 Warren St., N. ¥ 

+O 
NEWSPAPER BARGAINS. 


S80 CASH, balance #350 on easy terms, buy 
€ a Kepublican opportunity in Kentucky 
if bought quick. Inventories $1,500. 
$1,600 buys a fine paying wee kly propositio n 
county seat town of 4,000 peo dle in Ohio. This 
a very low price for quick sale 
$3,500 buys one of best busine ss located week 
lies in Massachusetts. A snap. 
$3,500 buys a good weekly proposition in Ind 
ana. Business and terms will please you. 
5i0—about Seco down buys a good weekly 
proposition. $2,000, with one-half down, buy 
another good one. Both in New Hampshire 
Dailies and weeklies in many different Stat 
On all properties that I handle the strictest 
vestigation 1s solicited on the part of buyers w! 
mean business 
Newspaper owners can secure reliable men f 
any S parte nt in newspaperdom via 
DAVID, Abington, Mass., Confidential 
pedeae ond E xpert in Newspaper P roperties 
—— +> 
FOR SALE 





Addres 




















»AIR Puncture-proof Tires, prepa 
$6.50," ROADSTER TIRE CO., Camden §J 


A Y EAR’S poles ription to PRINTERS’ INK f 
$2. JACKSON, 115 Nassau St., New York 

Call, = write first. 

yUCCESSFUL 


publishing and printing bu 


‘ ness. Power plant and real e-tate. On easy 
terms. Box 18, Fricks, Pa 

2 BUYS a complete bound file f 
$100 PRINTERS’ INK (32 volumes). Address 
e ’ care Printers’ Ink, 10 Spruce St., N 


[ro SAL E—A leading 16- page Southern farm 
journal located in city of 100,000. Good t 
ness. No plant Fine opening for good mar 
-ellent location. Will sell cheap or will le in« 








E. k. ADAMS, Lebanon, Tenn 
56 Li FT. I am cleaning house, and hav 
» about 56 books of June, 1899, edition of t 


American Newspaper Directory on hand that | 
wish to d‘spose of. Send me 30 cents to pay 


expressagewnd will send you oe. Addr 
PETER DOUGAN, 10 Spruce St., New York 
¢ VERY issue of PRINTERS’ INK is 1elivi y 


4 read by many newspaper men and prints r 

3 well as by advertisers. If you want to buy 4 
pape r, or to sell a paper, or type or ink, thething 
to do is toannounce your desire in a classified 
advertisement in PRINTERS’ INK. The cost is but 
25 cents a line. As @ rule, one insertion will do 
the business. Address PRINTERS’ INK, 10 Spruce 


't., New York 























ADVERTISING NOVELTIES. 


» RONZE letter openers. Gun metal finish. 
| Write. H. D. PHELPS, Ansonia, Conn. 


IN gevuine Confederate money for only 
S500» xc. CHAS. D, BARKER, Atlanta, Ga. 


NUTEST and best novelty on earth, for the of- 
( fice, store, home or mail order trade. Sam 
ple and particulars by mail, only 10 cents. 5 M. 
BOWLES, Woodford, Vt. 


‘OR the purpose of inviting announcements 
I: of Advertising Novelties likely to benefit 
reader ax well as advertiser, 4 lines will be tn- 
serted under this head once for one dollar. 


| OOK here! Increase your subscription list 
(0 per cent in 3 months by offering | set (6) 
handsome solid silver metal teaspoons for every 
year’s subscription, paid in advance. Costs you 
ic. Our price to you, gross $4; or 1 gross $8 
Cash with, the order. “Beautiful goods, neve 
wear ont. ramos spoon 10c. stamps. Address C, 
. BAILEY & CO., Chicago, Ill. 










ansaid dittinengeinee 
1DVERTISING MEDIA 
TH EVENING POST, Charleston, 8S. C. 


6 ao 


_— 


pu 


sans 


= 
be x adve: rclsng me — in Charleston, 
s THE EVEN 


EVENING POST, Charleston, 5S. C. 
EVENING POST, Charleston, S.C 
EVENING POST, Charleston, S.C 
EVENING POST, Charleston, S ( 


EVENING POST, Charleston, S. C 


lhe y 
a < 
| ARDW vARE DEALERS’ MAGAZINE, 
pie copy 10 cents, Ne w York City. 


‘HE EVENING POST, of Charleston, 8. C., 
claims the largest local circulation. 





sam- 


‘HE official journal for all sity adve rtising of 
Charleston, 8. C., is THE Ev ENING Pt 


DVERTISING agents serving their 
4 honestly, call up TOMLETTES; estab. 


40% WORDS, 5 tim 25 cents. ENTERPRISE, 
Brockton, Mas Circulation exceeds 6,000. 
[,ACK-COVER au: arter page, 30,000 circu., $16.70 
) 12 times, $180. PATHFINDER, Pathfinder, D.C. 
>» EACH the best Southern farmers by planting 
\ youradsin FARM AND TRADE, Nashville, 
Tenn. Only 10c. a line. 
\ NY persen advertising in PRINTERS’ INK to 
the amount of $10 or more is entitled to re- 
ceive the paper for one year 





a nts 















‘HE advertising forall the _ partments of the 
city of Charleston, is done under 
contract exclusively in TH vauipe Post 





AP ERTISERS’ GUIDE, New Market, N, J. 
Circulation 4,500. sample free. Mailed 
postpaid 1 year, 25c. Ad rate, 9c. line. Close 24th 


A WEB perfecting press, linotype machines 
and a building of its own is evidence of 
the pgoqpertiy of THE EVENING Post, of Charles 
ton, 


ke ACTS AND FIC TH N, an excellent medium for 
the mail order trad e C irculation 75,000 each 


month. Rate 20 cents per agate line. TH DO 
MINION COMPANY, 328 Dez arborn St., Chicago. 
‘HE EVENING POST, C Yharieston, 8. C.. will 


publish want advertisements at one cent A 
word net; 50 inches display for $15; 100 inches, 
$25 ; 200 inches, $60 ; 500 inches, gv0; 1,000 inches for 
$165. Additiona! charges for position and break- 
ing of column rules. 


BOUT seven eighths of the advertising done 
fails to be effective because it 1s placed in 
papers and at rates that give no more than one 
eighth of the value that might be had by placing 
the same advertising in other papers. If you 
have the right advertisement and put it in = 
right papers, your advertising will pay Cor 
sponde nee solicited Address TRE GEO . 
VELL ADVERTISING AGENCY, 10 Spruce St, 
New York 
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ILLUSTRATORS AND ILLUSTRATIONS. 
ee K cuts, na and half-tone 

ness. Write w mas ou want. kK. 
1231 Park Row "Bldg, ; 





for every busi- 
SYLVAN, 





+o —_—— 
WINES. 
] OW CHAMPAGNE IS MADE, sent free. C. E 
SWEZ Wf with Brotherhood Wine Co., 
New York City 





BUSINESS OPPORTU. NITIES. 


») EPUBLICAN weekly paper, New York In 
favor with Governor-elect. Must be sold 

in thirty days for personal sons. Gross an 
nual business $6,000, profits $2,500. Plant inven- 
tory, $3,800. Price $4,500. Tow a ee Write 





without delay. EMERSON P. HARRIS, 150 Nas 
Se St., New 

ssueeneiaie in choicest field in the West, 
4 which has done $12,000 of business this year 


(an increase of § 0 over 99 and $7.000 over 98) 
and has $5,500 plant, can be bought for $7,000 
(35,000 cash, $2,000 mortgage), or will take part ner 
who has $7.000 to put into business. Magnificent 
opportunity to grow into great paper. Has prac- 
tical monopoly. “ L. C.,” care Printers’ Ink. 








ADVERTISE MEN 
I [‘ ILLIS CORBIN 


NT CONSTRI CTORS 





253 Br oadway, N. Y 


( ‘Y EORGE R. CRAW, mail order advertising 
I Box 502, Cincinnati, Ohio. 
Q AMPLE retailer’s ad, $1. Send facts. WM 
s WOODHOUSE, JR., Trenton, N 

» RIGHT, business-bringing ads S$leach. Send 


data. I, MORGAN, Cambridge, Vt. 


r .~ EP “ Lost Manhood ” stuff to yourse lf We 
do not wantit. M. P. GOULD Co.,N. Y 





re S $1 each, booklets $1 a page. CHA 

WOOLFOLK, 446 W. Main St., ey Ks 

BR pig SCARBORO, writer of forceful advertis 
ing Request estimates. 20 Morton St., Bklyn. 


se “4d for you for $1, cash 
3. WILSON, Kenton, O. 





NE ad written “a4 
( with order, RAS 








We E ads, any size, one do ‘ar. Send dollar and 
stvle of business. PRESS ADV. BUREAU, 


Bex 633, Harrisburg, Pa. 





AUNCHIING a new business? Whether it will 

4 bean ocean liner ora catboat may depend 
on the advertising. Let us start you right. 
SNYDER & JOHNSON, Advertising Wmters and 


Agents, Woman's Temple, Chicago 





< ) F course you want them.” 12 ILLUSTRATED 


CHARACTERISTIC ADS for Christmas and Holi 


day season, by the author of the popular adver 


tising works, “ Helps Over Rough Places,” 
*‘Nuggets,” Ete. A series of bright, snappy, 
up-to-date Christmas and Holiday ads, enlivened 


by strikingand apprcpriate cuts. I will furnish 


the twelve ads, together with “ matrice of cut” 


for illustration, for one dollar. Can be adapted 


to any line of goods. Just what you need for the 
Holiday trade. Only one series sold in the same 


city. attractive, trade bringing ady-. 


Mer., F. & R 


Write quick. 


Original, 


Address E. J. SALT, Advertising 


Lazarus & Co., Columbus, Ohio 


>» ESULTS!—That is what | always aim atand my 

\ customers often wonder at the accuracy of 
my aim. 1| write, illustrate, design and print all 
kinds of advertising literature in a neat, clean, 
convincing manner, just the way it should be 
done. Send along a trial order and see if 1 can 
not hit the “ bull’ s-eye ” of tre for you. Also 
send for my booklet. “* Ten Dolla » Thousand. 
It will interest you. Addresa W Mt. JOHNST\ »N, 
Manager Printers’ Ink Press, Spruce St Y 
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PAN-AMERICAN 


BUFFALO, 


Dio el 











All the lit 
Street Cas i 
falo, Niagara 





Lockport anc 





perm | awanda, ¢ith 
tei ee direct of ti 
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2 S TEMPLE OF music 





Temple of Music—Pan-American Exposition, to the Exp 


Music is to be one of the great drawing cards of the Expo- 
sition. Contracts have been made for a series of concerts by , d W 
Sousa’s Band, and the Mexican Government Mounted Band groun §, I 
of sixty-two men. Many other famous organizations will be 
engaged. Large music gardens have been planned and band . lj | ' 
stands will be erected at various points. The Temple of OUI Ith gr 
Music, illustrated herewith, is one of the most beautiful of the ry 
Exposition buildings, having an auditorium with a seating t . | | , 
capacity of 2,200, and containing one of the largest and finest OlC Cl . 
pipe organs ever built in the United States. 


We control the advertising in all lites « 
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GEO. KISSAN 


; 378 MAIN STREET, Truresbeaca 





PRINTERS’ INK. 





WN EXPOSITION, 


FALO, 1901. 








y Soe 


the lines of 


Cas in Buf- 
Niagara Falls, 
port and ‘Ton- 
fa, gither run 

a} transfer 

Ixposition 
ds. Write for 
lithhgraphed 

















Ethnology—Pan-American Exposition. 


The Ethnology Building is circular in form, standing at the 
junction of the Court of Fountains and the Esplanade. The 
exhibits will relate particularly to the Ethnology and Arche- 
ology of the Western World. Many new specimens will be 
exhibited relating to the North American Indians. A living 
exhibit of the Six Nations will be given under direction of 
this division, and there will also be full-size representations 
of pre-historic mounds. 


I es of the International Traction Co. 





SAM & 


TELEPH sBSENECA 1810, 


CO., 


BUFFALO, NEW YORK. 
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A JOURNAL FOR ADVERTISERS. 

te Issued every Wednesday. Ten cents a 
copy. Subscription price, five dollars a year, 
in advance. Six dollars a hundred. No back 
numbers. 

(= Being printed from plates, it is always pos- 
sible to issue a new edition of five hundred cop- 
ies for $30, or a larger number at the same rate. 

te! ublishers ae to subscribe for PRINT- 
ERs’ INK for the benefit of advg. patrons may, on 
applic: ation, obtain special confidential terms. 

= If any person who has not paid for it is re- 
ceiv ~ PRINTERS’ INK it is because some one has 
subscribed in his name, Every paper is stopped 
at the expiration of the time paid for. 
ADVERTISING RATES : 

Classified adve rtisements 25 cents a line: six 
words tothe line; pearl measure; display 50 cents 
a line; 15 linesto fs inch. #100a pave. Special 
position twenty-five per cent addition: il, if grant- 
ed; discount, five per cent for cash with order. 





OscCAR HERZBERG, Managing Editor 
PETER DOUGAN, Manager of Advertising 
and Subscription Department. 


New YORK OFFICES: NO. 10 SPRUCE ST. 
LONDON AGENT, F. W. SEARS, 50-52 LUD- 
GATE HILL, E. C. 


NEW YORK, DEC. 5, 1900. 





THE cheapest salesman is an ad- 
vertisement in a good daily paper. 


THE Mellin’s Food Family” in 
the December monthlies is an ad- 
vertisement that will make a strong 
appeal both to mothers and moth- 
ers-to-be. 


IN pursuing their labors in the 
investigation of newspaper circu- 
lation the committee of the Amer 
ican Advertisers’ Association are 
said to have run across instances 
where the difference between pa- 
pers printed and papers paid for 
has exceeded forty per cent. 

ceucaneaseaiana 


Joun ApAMsS THAYER, advertis 
ing manager of the Delinecator anc 
the Designer, both published by 
the Butterick Publishing Com- 
pany, of New York, has sent to all 
the advertising agents who are 
handling business for his period- 
icals a form of agreement, which 
binds them not to accept any busi- 
ness at less than the full-rate card, 
nor to quote any prices lower than 
the said card rates, except the 
usual five per cent discount for 
cash payment on current month's 
bills. A breach of this agreement 
by any agent or his solicitor en- 
tails the forfeiture of the agent’s 
regular commission of ten per 
cent, and, on the second offense, 
he is liable to be dropped from the 
list of agents representing the De 
lineator and the Designer. 


Tue Christmas collection of 
magazine advertisements is a fine 
one. Cream of Wheat, with its 
dainty poetry; Knox’s Gelatine, 
telling people to di spl ice it only on 
Christmas day, and then with the 
old-fashioned plum-pudding ; Will 
iams’ Shaving Soap, with its poet 
ical story of how Santa Claus be 
came fin de siecle, and a number of 
others, all give evidence that the 
spirit of the most joyous season 
of the year has not failed to creep 
into the advertisements. 


THE Committee on Circulations 
of the Association of American 
Advertisers has_ recently had 
audits made of the circulation of 
the following publi cations: 


the Purit 
Magazine 





ine, the Christia 
nt, the Deltneator, the 
t, the Baltimore Amer 





the Inde eper 
Literary Digi 








an, the Jewtsh Abend Post, New Yor 
Providence Journal, Providence Bu 
tin, Hartford Post Cleveland re 
Cleveland Plain Dealer, Buffalo Court 
Buffalo Enquirer, Pittsburg; Press. ¢ 
mercial Gaz e, Pittsburg; Waechter 
und Anzeiger, Cleveland; Pittsburg 
( ‘le-Telegraph, Buffalo Evening 
\ Democrat and Chronicle, Roches- 





ter; Post-Express, Rochester. 

The reports as to the results of 
the audits are confidential to the 
members of the Association. 

THE demand on the part of ad- 
vertisers to know not how many 
copies of a paper are printed but 
how many are paid for is dealt 
with by some newspaper publ 
ers in a manner quite simple 
dealer is credited with returned 
copies as cash. All copies o1 
put out are consequently certain 
to become eventually so mat 
copies actually paid for. This 
not exactly what the advertiser 
thinks he is learning, but so 
long as he does not find that out 
he is presumed to be happy. The 
tendency of the times is to see to 
it that the paper gets a distribu- 
tion and to collect from the ad 
tiser whatever shortage results 
from an unusual liberality with the 
eader. The queer thing about 
is that the papers thus loosely 
parted with do, in fact, get before 
so many eyes that advertisers 
quently find them better p 
propositions than their more 
servative competitors 
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Cue llkaloidal Clinic, a month 
ly publication of Chicago, IIL, 
book of testimonial 


publishes a 

letters from firms which have ad- 
vertised in its pages. On the first 
page of the book is a reproduction 
of a letter which was addressed 


to these, asking them to send in a 
statement of the results obtained 
from announcements in the Clint 
their opinion of the publica 
tion as an advertising medium for 


reaching physicians. On the fol- 
lowing right-hand pages are pho 
tog iphic reproductions of the 
letters received reply, the page 
facing the letter, that is the left. 
containing a reproduction of the 
latest advertisement that had ap- 
peared in the Alkaloidal Clinic of 
the firm writing the testimonial. 
The book contains two hundred 
and nineteen pages, there being 
over one hundred letters and ad- 
vertisements in it. The combina- 
tion of letter and announcement 
appears to be an excellent one for 
aiding the potential advertiser to 
arrive at a-conclusion as to the 
value of the publication in his 
Own case. 

‘THe Imperial Idea in Advertis- 
ing” is a handsome 56-page booklet 
issued by C. Mitchell & Co., the 


London advertising agents. It is 


intended for distribution among 
commercial houses—those likely 
to become advertisers. The argu- 
ment of the preliminary text Is 


that British trade is growing in 
the colonies and that, to reach the 
broader market which the colonies 
afford, it is necessary that the 
home manufacturer should adver- 
tise his wares in the colonial news- 
papers A list of the leading 
newspapers in the principal colo- 
ven, with data as to circu- 
lation, etc., and the book is pro- 
fusely illustrated with half-tone 
cuts of scenes in the principal 
cities of India, Australia, Canada, 
\frica, etc. The book evidently 
represents an edition de luxe. It 
is printed on excellent coated pa- 
per and lavishly embellished by 
perfect half-tone work. One be- 
gins to think that they can get up 
some good art and letterpress work 
in England until he finds that- the 
booklet bears the imprint of 
“Binner, New York, U 


nies is gl 


INK. 27 


THE Police Gazette (N.Y.) sends 
a double (return) postal card to 
postmasters with the intimation 
that they may increase their in- 
comes by furnishing, per return 
mail, names of barbers, saloons, 
hotels and owners of pool and 
billiard rooms in their towns. In 
return for this favor is offered a 
commission of 25 per cent on each 
subscription pe received for 


the Police Gazette through that 
office. It is not stated that the 
Police Gazette is a first-class 
home magazine. 


eo 
FINDS VALUABLE 
PRESSIONS. 


EX 


Office of “THe 
CENTER, 


Suevcsy Democrat.” 
Texas, Nov. 18, 1900. 
Editor of Printers’ Ink: 

For some time I have 
ads for local merchants 
great many expressions 
‘Bright Sayings” 


been writing 
and using a 
found in your 
column. It may 
interest you to know that the results 
were good. I would be glad to have 
your views as to the value, per inch, 
of space in a weekly paper of 1,000 
circulation. That is, what is a_ fair 
price to charge local merchants ? 
Yours truly, Joun McLenpon. 


Such space is fairly worth $100 
a year per column, say $4 per inch 
per year, $1 per inch per quarter, 
10 cents per inch per week. It is 
customary to ask more than this 
and accept a good deal less.—[ Eb. 


PRINTERS’ INK. 
in 
AN ENGLISH WORK OF ART. 
Office of 
BROOKE 30ND & Co., LiImITEp. 
17 & 18 St. Dunstan's Hill 
Lonpon, E. C., Nov. 16, 1900. 


INK: 
have 


PRINTERS’ 

For some years we 
students of the “Little 
and have tried to put in 
of the lessons taught 

The booklet we 
been posted, with a 
grocers in the United Kingdom is 
result. We shall be glad to have 
opinion of its merits or defects. 

‘ 


Editor of 
been diligent 
Schoolmaster,” 
practice many 
in its pages 

which has 
f tea, to 
one 
your 


inclose, 
sample of 


Yours faithfully, 
Brooke, Bonp & Co., Lrtp. 
The inclosure, which is called 
‘The Grocer as Distributor,” is an 
excellent talk to grocers on the 
benefits of a cash business, both in 
purchasing and selling goods. The 


Little Schoolmaster feels no hesi 
tation in saying it could not have 
been better written in the United 
States.—[Ep. Printers’ INK, 











BOOKWORM. 


Ofhce of 
LoveMAN, JosepH & Logs 
BIRMINGHAM, Ala., Nov. 19, 1900 
Editor of Printers’ INK: 


We contemplate issuing a publication 


somewhat after Wanamaker’s Bool 
World, and intend to call it the B 

worm. But some one has written to us 
to say that already there is a monthly 


advise 
upon 


published by that name Kindly 
us if it will be an infringement 
copvright laws to issue it and call it 
the Bookworm, while there is another 
publ: ation by that name in the United 
States. Very truly yours, 
LoveMAN, Josepu & Logs. 

To use the same name as a pub- 
lication already in existence gives 
the latter the right to ask redress, 
as a matter of equity, if not of law. 
Names of periodicals are 
tered in the Patent Office, not with 
the Librarian of Congress. It 
probable that if a paper with the 
name “Bookworm” exists it 
small that assuming its name will 
do little harm. PrintTers’ INK 
not aware of the existence of any 
publication called the Bookworm. 
-[Ep, Printers’ INK 

oie 

ADVERTISED 
ARTICLE.” 

Office of 

THe WHITEHEAD & Hoac Co. 
Newark, N. J., Nov. 22, 1900. 

Editor of Printers’ Ink: 

Relative to the desire for a word that 


regis 
1S 
so 


1s 


is 


“AN 


shall represent “tan advertised article,” 
I would suggest ‘“‘adverditem.”” This 
word involves a contraction of “adver 
tised’”’ in connection with “item,” and 
I think it will do as far as a coined 
word is concerned. If not, let me 
know and I will send you a whole bag 
ful of coined words equally as bad. 
e Kiump. 


Yours trulv, 
P. S. While 


made 


the above is a coined 
is from one good word 


word, it 


and a legitimate contraction. 
Wikes-BarreE, Pa., Nov. 22, 1900. 
Editor of PRINTERS’ INK: 


the word you are seeking. 
If the word makes a 


I have it 
Tt is ‘“Exploitia.” 


hit with you, and you wish to reward 
the author, please send the Little 
Schoolmaster till January 1, 1902, to 


Yours truly, Ricuarp M. Trvax, 
New York, Nov. 23, 

Editor -of Printers’ INK: 
T would suvvest “Adart”’ 
vertised article.” Yours 


1900. 


for “an ad 


trulv, 


HerRMAN L. WINER 

Office of 
‘Cutcaco Dry Goons Reporter.” 
Curcaco, Tll., Nov. 22, 1900 


Editor of Printers’ INK: 
To mean “an _ advertised article” 
how is ‘Propublicite’ (pronounced pro- 





PRINTERS’ 






INK 


publiceete), meaning previous publi 
proclaimed publicity, an advertised ar 
ticle? truly, 

CLARENCE SOUSLI 


ours 


New York, Nov. 22, 

Editor of Printers’ INK 
How would “adverized”’ or 
ized” do for “an advertised 


H 


19 


“popular 


article 


Bioomincton, Ill, Nov. 22, 19 
Editor PRINTERS’ INK: 

How would the word ‘“Adgrown” 
answer as describing “an advertised 
article” Cuas. E. Rowcii 

Office of 

“ILLUSTRATED MEDICAL JOURNAI 

Detroit, Mich., Nov. 23, 19 
Editor of Printers’ INK: 
noun for a thing advert 





est the word ‘Advert 
* is preferred to be reta 
the word, then make it “‘Adverti 














accented on the ‘ver. 
Yours respectfully, 
C. Henri Leonarp 
Wicuita, Kan., Nov. 23, 

Editor PRINTERS’ INK 

In a late copy of PRINTERS ‘kK I 
notice a seeking after a word t iply 
‘An Advertised Article.” Phe rd 
** Advert-art”’ think would c the 
ground J. S. Jenn 

Office of 
“THe CoLorep AMERICAN 

Wasurncton, D. C., Nov. 26, 
Editor of Printers’ INK: 

I would suggest the follow 
for ‘“‘An Advertised Article,” ‘A 
This word is impersonal and of 
gender and, I think, é 

ours very truly, ( 

Mancuester, N. H., Nov. 24 
Editor f PRINTERS’ INK 

How does ‘*Welnone’’ strike f 
1 word to mean “An Advert Ar 
ticle’? Yours truly, A. G1 A 

The words thus far sug | 
by readers of PRINTERS’ | to 


mean “‘an advertised arti 
follows: 


Adverditem, 


as 


Exploitia, Pr licite 


Adart, Adverized, Adgrown, ila 
ized, Adgrown, Adverthing, Adverticle 
(three times). Advertart, Adt Ad 
verthing, Adarticle, Resadvert Resad 
Admade, Puolit, Adology, Ad tisee 
Aditem, Welnone 

One word = (advertick was 


suggested by three different su 


scribers. If readers of the Little 
Schoolmaster will tell w 1 of 
the foregoing nares strike them 


as particularly good or exception 
ally horrid, some interesting op! 
ions might be elicited. 
oo 
WHATEVER in advertising needs 
to be explained, and is not, mars 
the effectiveness of the advert 
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PHE FIFTH SUGAR BOWL. 


New York, Nov. 27, 
PRINTERS’ INK: 
In determining the eligibles to 


1900 
r of 


com 









for the Fifth Sugar Bowl, should 
weeklies which are issued by dailies 
xclude rhe word weekly,” as 
rally used and understood by the 
rtising fraternity, means a publica 
of general circulation, giving its 
to general literature rather than 
news, or presenting the news in such 
anner as to give its literary and 
tic features most prominence 
papers, for instance, as Harper's 
. Collier's Weekly and _ the 
tian Herald. Without discussing 


ning 


e¢ 


ts The 
ks for 





ember 


nt value 


merits demerits weekly 
n of 
me 
d the 


of 
Bangor Com 
that Printers’ INK did not 
Fifth Bowl to go to 
journal which is the tail-end 
j Of course it is a weekly; 
im I not correct in assuming that 
Little Schoolmaster’s original in 
n in offering the Fifth Sugar 
meant the term “weekly” in the 
in which it is generally used 
it changed its views in regard to 
yundaries of the competition? 
Db. O 


the 
ercia it 


or 
the 
s to 


Sugar 








D 


of 
CoM MERCIAL 
Nov. 22, 
INK: 
much satisfaction, 
say in Printers’ INK of 
21st in regard to the stand 
Weekly Commercial in the 
Sugar Bowl contest In regard 
ir remark that “If other of 
papers catalogued above is to be 
head of the Bangor (¢ pier ! 
kly) it must be on yunt of 
r character or influence of 
to an advertiser to 
et a balance against it in px 
ulation.” 
t here we 


Office 

rue Bancor 
Bancor, Me 
PRINTERS’ 


: 1900 
r T 
notice, with 


you 





of the 
ga 
T 


some 


su 

sut 
ore 
int 


acc¢ 





make a tew 
rks in regard character and 

of the y Commercial 
nly have we claimed in the past 


want to 
to the 





the Week Commercial charges 
ivertising were very low, as com- 
1 with other weekly publications, 
ve have made a strong claim also 
ount of the character and in 
ce of the paper. 
the list of weeklies named in the 
issue of Printers’ INK the Weerly 
rcial stands at the head of the 
s giving the lowest rate per thou- 
of circulation Now the Weekly 
rcial not only gives the lowest 
we claim that it is entitled to 





ize for its superiority in other re 
character of the paper 
itself as a weekly newspaper. 
ybserving newspaper man cannot 
» notice how thoroughly the 
Commercial covers the of 
towns in this State, and also the 
1 news of the country, and what 

il space it gives to the various 
that would make it at 
interesting the country 
as the horse department, 


news 


rtments 


e and to 





sucn 
gricultural department and_ the 
re department, giving the doings 














State, which 
and in 
special arti 
topics and its mis 
cellaneous features all go to show its 
excellent character and what a strong 
influence it must have with its readers 
previously referred to its 
ilation and other strong 


this 
powerful 
Its 


of all the granges in 
have become a very 
fluential organization 


cles on local State 


e have 


compact circt 


points which might have an influence in 
this contest, and this we will not refer 
to again here. Ve inclose, however, 
several letters and copies of letters 
which will aid to establish our claim 
for “superiority and influence.” 

We want to call your attention par 
ticularly to the original letter of Mr. 
Charles D. Woods, director of the ag 
ricultural experiment station at the 


University of Maine. Orono, only a few 


miles above this citv, and also to the 
letter of B. Walker McKeen, secretary 
of the State of Maine Agricultural De 
partment. These letters go to show its 
influence and value to its patrons who 
are engaged in agricultural pursuits 
These are of recent uate, which will 
be noticed All the others are four or 
five years old The letters of recent 
date go to prove the statements of the 


others and indicate that we have grown 














in influence of late years. 

f we thought it was necessary we 
would prepare additional evidence of 
the character and influence of the 
Weekly Commercia but we do not 
think it The evidence we inclose 
in the form of letters from _ reliable 
sources, coupled with the evidence that 
the paper itself gives to the observing 
person, seems sufficient in itself to es 
tablish the character of the paper. If 
not, we 1ould like to be given time 
before the awarding of the prize of the 
Fifth Sugar Bowl to submit further 
proof 

We believe that prize should be 
awarded to the Weekly Commercia 

fours truly, J. P. Bass & Co 


Per M. R gan, Business Mgr 











MAINE AGRICULTURAL EXPERIMENT 
STATION. 

Orono, Me., May 25, 1899. 

Messrs. J. P. Bass & ( Bangor, Me 
GENTLEMEN—For something over two 
vears the Bangor Weekly Commercial 
Farmer and Villager has been coming 
to me and I have therefore become ac 
quainted with its merits. We have on 


our exchange list practically all of the 
agricultural papers published east of the 
Mississippi, and there is no agricultural 
paper that comes to this office that is 


better adapted to the needs of the 
Maine farmer than the Farmer and 
illager *rom what I know of its cir- 


culation, I congratulate you on the fact 


that it reaches more’ farmers in this 
State than any other of our papers 
Respectfully, 
Cuas. D. Woops, Director 


AGRICULTURAL DEPARTMENT. 


Aucusta, Me., March 23, 1900. 
J. P. Bass & Co., Publishers Bangor 
Daily and Weekly Commercial and 


Farmer and Villager 


Bangor, Me: 


GENTLEMEN—I have just returned 
from Machias, where I have been in 
my official capacity, with Mr. L 3. 
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Harris of Vermont, and others, investi- others, for which snace could 
gating the feasibility of sheep raising spared.—[Ep. Printers’ INK 
on the islands Situated along the coast : ae - 
of Eastern Maine. A WESTERN TALE. 
I desire to express my thanks to you : : 
for valuable aid rendered at our meet Less than eighteen months ago an er 
ings by Hon. S. L. Boardman, your ¢t€'prising druggist of Butte, Mont., 
agricultural editor. Also allow me to lieving that he had discovered an art 
express to you the thanks o: this de- Cle of merit for the prevention of bald 
partment for the valuable service you "¢Ss, decided to enlist the aid of news) 
are doing through the columns of your Pet advertising for ie sale of 
weekly towards forwarding the agricult- Temedy. It was on June 26 of last 3 
ural interests of the State of Maine (1899) that the first ot pes of “Newbr 
‘our paper is recognized by the Herpicide’ was label and put on sal 
farmers of this State as the leading ; and the remedy was then udvertis 
} ricultural weekly publisned in Maine, exclusively in the home (Butte) pre 
and this fact must be very gratifying to Inside of thirty days’ time mail orde 
you. . 7 were being received from Montana, a1 
” The special editorial work which has Within another thirty days orders we 
been done on your weekly edition by Co™Ming from nearly every State in 
Hon. S. L. Boardman, who formerly Union, with the result that in Sept 
held the position now occupied by me, ber the Newbr« Drug Co, commencs 
has caused to my certain knowledge advertising in the smaller cities 
many of the Maine farmers to take re Montana. : . 
newed interest in agriculture The rhe sales during September to 
ability displayed by Mr. Boardman as ru ; amounted to during t 
editor of the agricultural department 10 October the total receipts fr 
of your paper, and the interest taken Other druggists amounted to yd \ 
by yourselves as publishers, make it a the amount of “Hernicide 1 
valuable auxiliary in aiding me in my (druggists in Novem er was Sicoees, 
work, and this also explains to me the that time its sale has increased at a 
reason for your large circulation among phenomenal rate. The remedy is n 
the farmers of Maine. being advertised in twenty-three Stat 
was disappointed that there was not sixty-one daily papers being used 
time, as we came through Bangor, for fifty-five weeklies, and there is n 
Mr. Harris and myself to have the single first-class barber shop or dr 
pleasure of calling upon you, ana the re that does not have ‘Herpicid 
privilege of inspecting your 1 . r sale. : 
and new press, which, the l 1e, The remarkable growth in sale, 
contains the latest improveme a Newbro candidly admits, is wholly 
capable of printing and folding < > to liberal and judicious newspaper 
same time a greater number of ipe vertising.—T7acoma (Wash.) Ledger 
yer hour than any other _ paper ++ : 
Maine. With best regards. I am very NEWSPAPERS carry information to 
trulv yours, B. WALKER MCNEEN. more people for less cost than all othe 
In addition to the foregoing two, the kinds of advertising combined.—L 
Commercial publishers sent a number of Angeles (Cal.) Herald. 


otl 
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“Dolgefelt” 


Street Shoes for Men are 
Storm Proof 





You can depend on them for warm 

and dry feet, without rubbers. They 

are hand-sewed shoes, light and flex- 

ible, and in appearance compare with 

the best shoes made. Walking in them is a 
luxury, especially for feet that are tender, calloused or 
cold. 


is a glazed kid shoe fore 
men, made ou the prevail- 
ing last, with medium 
Che Beautiful New Catalogue heavy soles, the famous 
wool felt inner soles and 
tells all about them, and illustrates street and house wool lining. In spite of its 
shoes for men, women and children. It’s free! It light weight and flexibility, 
- ——_ this shoe is proof against 
will more than please you. cold and damp. Any size. 


Daniel Green a Shoe - a ie Delivered, 








BOTH ATTRACTIVE AND CONVINCING 
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ADVERTISING 
HAMPSHIRE. 

New Hampsnire has one of the se- 
verest laws of any State in the Union 
against the desecration of the United 

utes flag for advertising purposes. 

he law 1s as follows: if any per- 

n shall, in any manner, for exhibi- 

n or display, place or caused _ to 

placed any inscription, design, 
symbol, name, advertise 
words, character, marks or no- 
whatsoever, upon the national 

ig, or upon any flag, standard, 
color, or ensign of the United States, 
or upon the flags, standards, colors or 
ensigns, Or who in any manner ap- 
pends, annexes, affixes, or causes the 
same to be done, to any such flag, 
standard, color of ensign, any imnscrip- 
tion, design, device, symbol, name, ad- 
vertisement, words, marks or notice 
whatsoever, or who exhibits or dis- 
s, or causes to be exhibited or dis- 
I ed, the national flag, or any flag, 
standard, color or design of the Unit- 
States, or the State flag of this 

or any flag or ensign purport- 

be either of said flags, stand- 

colors or ensigns, upon which 

in any manner, be placed, ar- 
tached, annexed or affixel any in- 
scription, design, device, symbol, name, 
advertisement, words, marks or notice 
whatsoever, or who publicly mutilates, 
tramples upon or defiles any of said 
flags, standards, colors or _ ensigns, 
whether any of said flags, standards, 
colors or ensigns are public or private 

nerty, shall be deemed guilty of a 

isdemeanor, and shall be punished 
by a fine of not exceeding fifty dollars, 
or be imprisoned not exceeding thirty 
days, or both such fine and imprison 
ment: provided, however, that flags, 
standards, colors or ensigns, the prop 
erty of and used in the service of the 
United States or of this State, may 
have inscriptions, names of actions 
words, marks or symbols placed there 
on, pursuant to law or authorized reg- 
ulations. And flags displayed with 
names, svmbols. pictures or mottos, 
renresenting political parties. and used 
for such nurnoses alone, and flags used 
by societies of a religious or fraternal 
nature, shall he exempt from the pro 
visions of this act. This act shall 
take effect and be enforced from and 
after the first day of. April, 1809.—The 
Billboard. 


FLAG IN NEW 


levice, 
ent, 


a 
PENT-UP EMOTIONS. 

A retail clothier of Kingman, Ariz. 
elieves in the sound doctrine of sim 
plicity, directness and force in prepar 
ing his advertisements. He recently dis 
played a large quantity of ,hats, mostly 
out of date and of the sombrero order 
and placed in his window a placard, re 
vealing as well as relievine. no doubt 
his pent-up emotions in the following 
words: e “We want to sell these damn 
hats.”,—Newspapermaker. 


~+~>>+____—— 
Don’t say “I’ll make it go if I can.” 
The thing to say and thirk and feel is 


“I can make it go and I will.”—Bates 


ENGLISH AND AMERICAN. 

There is no doubt that the advertis- 
ing art has been brought. in the aggre- 
gate, to a more aavanced conditign in 
America than in England, but it may 
also be reasonably affirmed that the best 
examples of advertising in this country 
challenge favora'le comparison with 
those of any other quarter of the globe, 
It is only necessary to instance the long 
series of world-famous advertisements 
of Pears’ Soap to justify this conten- 
tion. English advertisers have all the 
necessary qualifications for the produc- 
tion of forceful and effective business 
“‘persuaders,” but they do not, as a 
body, give so much close and concen- 
trated attention to this matter as Ameri- 
can traders do. One reason for this 
may be that the advertising art in Eng- 
land has received but little incentive 
or stimulus from any indenendent quar- 
ters. That condition of things is in the 
way of being altered.—Newspaper and 
Poster Advertising. 

+ 
DOUGLAS’ EXPENDITURE. 

“Any man an article of 
merit or any who has a business 
in a good location who will advertise 
and keep on advertising is bound to 
more than get his money back and to 
become successful and wealthy.” 

The speaker was W. L. Douglas, the 
Brockton, Mass., shoe manufacturer, 
who is at the St. James Hotel. 

“TI started in the manufacture of 
shoes in 1876, and in 1882 I began a 
systematic system of advertising,’” con 
tinued Mr. Douglas, ‘“‘and I am to-day 
the greatest advertiser of shoes in the 
world. I certainly find that it pays or 
I would not continue it. I have my 
advertisement in 7,776 country week- 
lies scattered throughout the United 
States and in each of the sixty-one 
cities in which I have a store I use 
the daily papers of the town. My ad- 
vertising costs me a little more than 
$100,000 a year.”—Denver (Col.) Ke 
publican. 


who has 


man 


o> 
A PERSONAL LETTER. 

A personal letter to a patron beats a 
circular as much as the sun beats the 
moon in keeping the earth warm. In 
writing to customers be as explicit and 
polite as if you were talking over the 
counter.—A dvisor. 
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oe MATRIX TVRQVOISE 


I mine it inmy cwn mines, cut and neunt it inmy own 
factor: Therfore I can furnish sets of the most del- 
icate Lints and most exquisite markings obtainable. 
and neu size or shape aed want my little cate- 
logue telling all about this dainty stone showing it in 
mony Styles and many colors—as exoct a> the prin- 
ting art can reproduce it—send a 2ct. stamp to 


7 LAPIDARY 
GEORGE BELL xrc seweire 
610-812 SEVENTLENTH ST DENVER COLO 











APPROPRIATE AD FOR A GEM, 
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KITE FLYING. 
The elevation of advertising* ban- AANADIAN ADVERTIBING la best Gous tw? 
> S > “ é ) 8 best done by b 
ners through the medium of kite tan ( E aoe ARATS ADVERTISING AGEN 
dems was a natural development of the | yontreal. 
fury for outdoor display which has in | —— 
the past five years more than doubled , PORTO RICO. 
the amount of money expended in ad- 
vertising. The company which flies | ‘|*HE — ; JUAN NEWS, publis hed every 1 m 
all the kites seen in this city claims to . ane Sucoys Monday. is the -_ ch 
“ 2 abe . orto Rico. rinted ib nglish and Spani-} 
own the patents on all the modern | me News was established in 1898 and 1 i 
types of kites, the only ones at pres: | daily circulation exceeding 2,000 copies. A swort 
ent which are useful for the purpose. | statement shows a larger circulation than claim 
_* ssibilities of aeria advertising | of allthe other Porto Rican newspapers 
The possibilities sl rerial advertis 18 bined. The high-water mark of circulation wa 
were brought out by the political cam- | 69) copies sold and paid for in one day ‘oO 
paign, for it was in a vain attempt to | other paper in all Porto Rico has as much cir 
interest Senator Hanna that the com- | culation or has as high a prestige and 
ence as the San Juan News. The advert 

















pany and the public realized these nos- rates are $50 aninch ayear. Seventy-nin { 
sibilities for the first time. A tandem | one-half columns of ailvertisements were in 
of kites was placed over Senator Han.- | serted in the Fourth of July eaition. Over 1,300 


na’s house at Elberon, with a McKin- | Islanders contributed to the \Ews Galveston I 
= x S lief Fund. Sample copy and other inforn 

ley and Roosevelt banner attached, and | wit be sent on requesi 

a similar contrivance was sent up one 

afternoon over the national headquar- 

ters on Madison Square. The Re- CLASS PAPERS. 

publican managers were “apathetic,” 

however, and presently the kite com- 

pany received a letter from Tammany ADVERTISING. 

Hall. Bryan’s name and Bryan senti- | ,)RINTERS’ INK is a magazine devoted to 1) 

ments have since that time held sway A dae ley subject of adversising.- iT, ‘ fe 
> 7 > “Ar te — and inhhuence is recognizec 1roughout t 

from fifteen roots, to the complete The tire country. [ts unsolicited judgment upon ad 

clusion of the Revublican party. 1€ | vertising matters is of value to intelligent 


idea has been taken up by _ business | tisers as being that of a recognized auth 
Chicago (11.) News. 








houses, and a dozen or more enter : 
srises hav ntracted for advertising PRINTERS’ INK is devoted exclusively t« 
prises Rave racted@ c . 8: | tising—and aims to teach good adv: ng 
The kites are flown from the tops of | methods—how to prerare Md copy th 
buildings, about two dozen being regu- | value of different mediums, by conductir 

; ae ¢ a me ’ tad open discussions on any topic interesting 
larly leased for that purpose. The ad mins Iai ~ eet pA who peaap to eee 


vertiser takes his chances with the | vertiser’s standpoint Subscription price # a 
Advertising rates, classified 25 ce ' 











weather, and pays the weekly sum even | year 
though his banner may not have been | *@¢ Ms display 50 cents a line. \4-page 

’ » tha yne dav out of the six p ge $50, whole page $100 each time. Address 
out more than one day ou . e ! NTE RS’ INK, 10 Spruce St., New y rT 

Scientific kites may be bought, and 

aerial advertising is, therefore, open RELIGIOUS, 

to everybody, especially as there is no 

law to prevent.—New York Svening BAPTIST. 

Post, Oct. 27. T's GEORGIA BAPTIST, Augusta, Ga., is read 
by more than 5,000 progressive negro preach 
and te: ponerse tm Coney, South (¢ Ala 

ekly, 





ARRANGED BY STATES. Sst: “ein 


Advertise isements ents under ” this head 5 ) cents a line é . . —_ " 
cach time. By the year #6 a line, No display | Displayed Advertisements. 
other than 2-line initial letter. Must be handed 


inoneweekinadvance, 50 cents a line; $100 a page; 














extra for specified position if gr 


5 j 
CONNECTICUT. Must be! handed i in one we ek in advance, 


TJ’ HE advertiser who doesn’t use THE DAY sim 


ply cannot reach the prosperous New Lon- | Y Bus k? 
don field. S our usiness Sic 
GEORGIA. Try TURNER'S TONIC—business lite stage 
vlethat 
8. 


written in his personal, impressive s 








G OUTHERN FARMER, Athens, Ga. Leading | holds attention and BRINGS RESULT 
‘ Southern agricultural publication. Thrifty |, Wholesale dealer in ideas that pull bus 
people read it; 22,000 monthly. Covers South | ness. Something new and spicy always 
and Southwest. Advertising rates very low. brewing. Write for a suggestion fr 
CLAUDE WATSON TURNER, 


ILLINOIS. : 
!! Broadway, . ° New York. 


((ONKEY'S HOME JOURNAT. excels as a me ae ae 
dium for interesting a good class of people 


in the smailer towns. Our subscribers own 
pianos or organs—the sign of a refined and weil 
to-do home—and are naturally mail order buyers. 


PANY, Chicagertiinats, "> ?\SP¥ CO |) eXDERIENCED PATENT MEDICINE 


Chicago. 

















MAINE MANAGER. 
. I want a live, up to-d , EXPERIENCED busi- 
— — ness mani r who equal to the tm f mar 
WE like so well the idea of a special agent that keting a patent, fifty-yearold mec ne I 
we have engaged Mr. 8. S. Vreeland, 150 want to cover larger territory. ( mniy fir t-class 
Nassau St., New York, in that capacity. Mr. man of experience nee 4 answer. 








ter rates than we can 
Rockland, Me. (See Rowell’s.) 





Vreeland is a good fellow and will give you bet mm 
ay COURIER-GAZETTE | oe A P.O. Box 1929, ten n Shes 
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A 

Circle 

Of 

Ten thousand 
Subscribers 

Is 

Better 

For an advertiser 
Than 

A fluctuating 
Circulation, though 
Greater, 

Even at the same rate. 


Put on your next list 
THE CHRISTIAN 
WITNESS, 

Boston. 

You won't regret so 
doing. 


Results !! 
JO WD) CLAY} oeme) 

Are you satisfied with the results 
from your present advertising ? 

Are your circulars and boo.lets 
satisfactory ? 

Don’t you think they could be im- 
proved—in the matter, the style, 
the display, the printing? 

Is your Office stationery all it 
| should be—is it sufficiently neat and 

attractive ? 

} If you are dissatisfied you surely 
| need my services, 

I write, display and print adver- 
tising literature of all kinds and 
have built up an international rep- 
utation for excellent work. 

I have the “knack” of doing it 
just the right way—the telling way 
—the profitable way No fancy 
frills or flowery language in the ads 
I write, but plain money-making, 
business-getting arguments. 

Che best writing, best type, best 
printing — producing the best re- 
sults. 

Try me once—you’ll be sorry you 
didn’t know me betore. 

Write for my free booklet, “ Ten 
Dollars a Thousand.” 


WM. JOHNSTON, 


MANAGER PRINTERS’ INK PRESS, 


10 SPRUCE STREET, NEW YORK. 


almost every class 

of manufacturer or 
advertiser to place his 
business before the 
readers of 


) FARM-POULTRY 


because they are buyers. 
They read the paper 
because it helps them in 
every department of 
their business. 

Farm Machinery men’ 
will find it a medium of 
great value That isthe 
experience of those 

who have tried it. 
Samples and rates from— 


1. S. JOHNSON & CO., 
22 Custom House &t., 
BOSTON. 








The Northwest Is A Great Country. 


The Northwest 


MAGAZINE COVERS IT. 


Here is our territory : 

Iowa, Wisconsin, Minnesota, the 
Dakotas, Montana, Idaho, Washington, 
Oregon, Wyoming, British Columbia, 
Manitoba, Ontario and Oklahoma 


In this territory The Northwest 
Magazine has 31,000 paid sub- 
scribers. 


Communicate with any reliable agency 
for rates, or write 


———_ <x —— . 

THE NORTHWest 

ILLUSTRATED MONTHLY) 
MACAZINE 


ST. PAUL, MINN. 


CANADIAN GENERAL OFFICES, 
Melntire Block, Winuipeg, Manitoba. 


CHICAGO, 638 Fine Arts Building. 
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About American Newspapers! 


The editor of the American Newspaper Directory keeps on file a mass of infor 
mation gathered from year to year concerning the circulation and character of American 
newspapers. He has always at hand, in chronological order, accessible at a moment’s 
notice, a conveniently arranged mass of interesting documents, statements, pamphlet 
and circulation figures, going to sh« Ww — is claimed for a paper by its owners or 
asserted of it by its enemies and friends. By the aid of these and his familiarity with the 
subject it is always possible to pass the history of the paper in rapid review and com 
prehend and measure the claims set up concerning its value to advertisers. 











A new edition of the American Newspaper lirectory with circulation ratings revised 
and corrected to date appeared December Ist. This is the fourth quarterly issue for the 
thirty-second year of the Lawes a ation 


PRICE FIVE DOLLARS. 


GEORGE P. ROWELL & CO., Publishers, No. 10 Spruce Street, New Vork. 














Youngstown, Ohio, Vindicator 


DAILY: SUNDAY: WEEKLY: 
10,000 10,000 9,600 
LEADING DAILY IN NORTHEASTERN OHIO. 


For Rates address 


H. D. LaCOSTE, Thirty-Eight Park Row, New York 


SPECIAL NEWSPAPER REPRESENTATIVE. 











One of the Great Papers in One of the Greatest States. 


The 


Dayton Daily News 
EVGR 16 PAGES FOR ONE CENT. 


A Fearless, Aggressive, Metropolitan 


SS 


Paper for the People. 


Sworn Statement of Circulation 
~ for September, Average 16,332 


Only Evening Paper Receiving the Associated Press Dispatches. 


Advertising contracts made contingent upon the prop- 
osition that the DarLty News has more circulation than 
all the other daily papers in Dayton combined. 
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We Do Not Promise, 
We Perform. 





JANUARY CIRCULATION 
650,000 COPIES 


Get into the January Number at $1.50 per agate line is what we 

recommend to all advertisers. Get in before December 2oth, as we go 

to press on that day, and we predict that you will mz ake money. 
POPULAR FASHIONS COMPANY, 

79 FOURTH AVENUE, NEW YORK. 




















DON’T OVERLOOK JANUARY ISSUE 
Garden and Farm, chicago, 


A trial at present rates of 30 cents for proven circu- 
lation of 60,000 will pay every agricultural and mail 
order advertiser. 

Seedsmen and Florists make a note of GARDEN AND FARM. 
Copy must reach us by December 15th. The entire edition wil! be 
in the mails before January ist. Key your ads and determine 


your future use of GARDEN AND FARM bya trial in January issue. 


The American Farmer Co., Publishers, 1113-1114 Manhattan Bldg., Chicago, lil. 
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FIVE GOOD REASONS 


For Advertising in 


THE SCRANTON TRUTH 


FIRST —The Presidential election has re- 
sulted in a victory for Prosperity. 

SECON D—The great mine strike has been 
settled satisfactorily, with a ten per cent 
advance. Fred. Dilcher, of the United 
Mine Workers, says this means $4,(00,0U0 
a@ year increase in the amount of wages 

aid » the miners. 

vraik )—The Un'ted States census gives 
eauhen a population of over 102,000, and 
places it in the same class of Pennsyl 
vania cities as Pittsburg 

FOURTH—THE SC RANT )N TRUTH has 
the largest bona fide daily circulation 
in Pennsylvania, outside Pittsburg and 
Philadelphia, and most of its circulation 
is delivered at the homes of regular 
subscribers. 

FIFTH-—Scranton Is the metropolis of the 
Anthracite region, and the chief city of 
Northeastern Pennsylvania, and THE 
SCRANTON TRUTH is its favorite news- 
paper. 

tR We could give many other good reasons 
for advertising in THE SCRANTON 
TRUTH, but we are too busy, just now, 
and we know the enterprising advertiser 
is too busy to read long statements when 
Prosperity is knocking at the door. 


THE SCRANTON ‘TRUTH, Barrett & Jordan, Props. 
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Monte gomery, Ala., 40,000 


(CITY AND SUBURBS.) 


Only 


The JOWrmal ster: 


Paper 








THEATRICAL MANAGERS 


Who wish to save from 25 to 35 per cent on their 
printing bills should address 


THE PATRIOT, Harrisburg, Pa. 


Special prices given on Ladies’ Tickets, Heralds 
and Dates of all kinds, 


THE BAPTIST «. 
COMMONWEALTH 


ALAA 


A Modern, Up-to-date, Rel'g ous Journal. 


SSS Saas 





Now in its Eleventh Volume. It ITS TERRITORY. 
has absorbed several of its most Pennsylvania, 110,000 Baptist 
Connecticut 26 oC - 

worthy competitors, until it stands a 

fj ; N anc 

at the head in its field. It is pro- ch “4 
gressive, aggressive, well edited, 

NOTE. 

iladelphia has 38,000 Baptists 
and 


and just the sort of a paper that PI 


© Baptist Churches 








appeals to home and family. % 





-For advertising rates, sample copies, etc., addre 


THE BAPTIST COMMONWEALTH, 
1420 CHESTNUT STREET, PHILADELPHIA. 


AAAAAAAAAAA AAAAAAAAAAAAAD 
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What an enemy says of The Joliet News 


““T never liked THE NEWS very well,” said one of the aldermen, 
“but I must say that it is enterprising and that it is always push- 
ing for Joliet’s interests. The merchants stick to it because they 
know it is always looking after their advantage and I should think 
its getting the Lemont people to take THE NEWS would be 
worth a great deal to the Joliet merchants.” 


The occasion was the opening of a new field by street 
car to Lemont, a town of 6,000 population, 12 miles 
.from Joliet. 
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WRAL [LUG 


Issued monthly, a magazine for the farmer and his family (successor to THE WEST- 





ERN PLOWMAN), the only magazine of its kind published, will make its appear- 
ance June 1. 1900. Every department will be edited by a specialist, and there will 
be something of interest for everybody to read. RURAL LIFE will carry out all 
advertising contracts for THE WESTERN PLOWMAN, and has absorbed the thirty- 
six thousand subscription list which belonged to that popular farm journal. You can- 
not cover the Western field thoroughly without using the columns of RURAL LIFE, 
SEND FOR 225 DEARBORN ST., CHICAGO. 


| ADVERTISING RATES. 25 QUINCY ST., 
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FOR SALE 


A Scott-Potter Anglebar 2, 4 or 8-Page 


NEWSPAPER PRES 


Capacity: 10,000 8-page Papers per Hour. 


ALSO ATTACHMENTS AND SHAFTING FOR 
COMPLETE STEREOTYPING PLANT. 


use was discontinued only on account of low speed. 


Will be Sold at an Extremely Low Figure 
and on the Best of Terms. 


‘For Full Particulars and Further Information, Address 


THE BUSINESS MANACER, 
KANSAS CITY TIMES, KANSAS CITY, MO. 


: 
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4 
” 
This Press is guaranteed to be in first-class condition, and its 4 
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JUST TO SHOW YOU 


An excerpt from a letter of the Globe-Wernicke Company: 


“‘ All of our advertisements are keyed and on the first of the year we 
made a schedule showing the replies received from some twenty leading 
publications which we used during the year 1899. We reduced this state 
ment to the average cost per reply from the various publications with the 
following results: Of the twenty publications the SELF CULTURE MAGAZINE 
ranked third from the lowest in cost per reply. The average cost per 
reply from the entire twenty mediums was 50 per cent higher than your 
publication, As to the character of replies (an important consideration 
with us) those from the MODERN CULTURE will compare favorably with 
the best.” 

Prosperous people throughout the United States and 
Canada read the 


odern Culture 


Because it is a_ high-class literary monthly that addresses itself 
particularly to those persons having regard for 
education, refinement and character. 


Ci RCU LAT! Oo N- Largest of any literary monthly published 
west of New York. 
Be included in the list of contented advertisers now using its pag: 
There are lots of them. 
Yor quality and quantity no publication has such a low rate. 
If you are interested write-us. 


MODERN CULTURE, 
111 Fitth Ave., New York. Caxton Building, Cleveland, 0. 





THE STATE 


COLUMBIA, S. C. 


Daily—Sunday—Semi-Weekly. 


The American Newspaper Directory accords Tue Starts a larger 
circulation than any other South Carolina daily. 

Published at Columbia, the Capital of the State and the center of 
the great cotton manufacturing industry of the South, Tuk SraTe 
occupies a commanding position. Distributed over the eleven railway 
tines radiating from Columbia and reaching more than one hundred 
towns before noon every day in the year, it is ‘‘ the morning paper 
for three-fourths the entire State. 

With one matrix or one electro advertisers may cover the State, t 
whole State, with nothing but THz State. Address 


THE STATE COMPANY. Publishers, 
COLUMBIA, S.C. 


Also publishers SourHeRN CuristiAN ApvocaTe (Weekly), organ 
of 75,000 Methodist Church members in South Carolina. 
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Here is the table of | 
Contents of Toilettes 
for January, 1901: 


Paris Letier. 
London Letter. 


Editorial Comment, 





What the New York stores are showing, 

Siened Interviews with New York's great- 
est costumers: Redfern, Alcott & 
Weekes, Moskowitz, Estelle Clayton, 
Weingarten, FHfollander and Madame 
Mathilde. 

Gowns from the Horse Show. 

Five original color plates of costumes 

Famous millinery masterpieces. 

Th: new straight front corset, 

Reception and theater waists. 

Walking and tailor-made creations. 

The Hygienic value of short skirts. 

Correspondence and Free Shopping Bureau, 


Department of special patteris, 


With this issue TOILETTES starts its 22d year, 
enlarged to 1234 x 18% inches. . 


The Finest Fashion Paper in America. 





New rate card just issued (ask for one and we 
will mail you a free copy of the handsome January 
issue). 

THe ToiLetTtes Co., Inc. 
Toilettes “Building, 
26 East 22d Street, 
New York City. 
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; READY-MADE ADVERT SEMENTS. 
: i $ 
> 7 
¢ $ 
4 Readers of PRINTERS’ INK are invited to send model advertisements, ideas for window 3% 
¢ cards or circulars, and any other suggestions for bettering this department. 3 
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If you have not already begun Every ad reproduced in this in- 
your holiday advertising you can't) stallment of this department is a 
hegin it a minute too soon. The Christmas ad. Many of them con- 

(rf . “ y celling ; . - ay 
purchase of Christmas presents is, '! good elling points that may 
ai é be easily ad ipted to other and en- 
often planned a long time in ad-|, 

itl oa tirely different lines of business. 
rance ‘ 1erch<e wii 1S 
vance, 286 We merceeet Wao \ll are printed without individual 
first, or among the first, to offer | comment, because I believe in this 
helpful suggestions through good) case the reader will gain more 
advertising, will win out a long, good points by going through the 
way ahead of those who neglect! entire bunch than by having his 
this important work, because, it is attention directed to any particular 
so easily put off. ad by what I might say of it. 


Don't get the idea that you will 
just about so much’ business 
you advertise or not, and 
most, all you need do is to 
long list of gift articles, 
without a price or a comment 
That is wrong. This is the time 
of times when ad readers want 


do 
whe ther 
that, at 
print a 





prices and particulars, and the 
more fully and faithfully these are 
given the better your business will 
be. And don’t forget to make 
your windows do their share by 
dressing them attractively, being 
careful, if you deal in both high 
ind low-priced goods, not to let 
the high-priced predominate. 

See that the holiday spirit of 


helpfulness and good cheer is in 


fused into your selling force, then 
get all you can of it into your ads 
Urge the advantages of early buy 


unbroken 
not large, 


stocks are 
crowds 


ing, while 


and store are 


offer to lay purchases aside on pay- 
ment of a small deposit, for de- 
livery at the purchaser's conven 
lence, and to exchange such goods 
as can be exchanged without in 
justice to yourself or other cus 
tome if returned in good order 
and within a reasonable time. Of 
fer “money back,” too. Do ev 
erything you can to make gift 
buying easier and more satisfac 
tory at your store than at any 
other store in your town. Then 


tell briefly and clearly in your ad 
just what you are doing, and your 
Christmas Eve count ought to be 
very satisfactory, 


Consider This for 
A Boy’s Gift. 


To-day we dwell upon the 
matter of appropriate remem- 
brances for boys with a 
proposition of special inter- 
est to those who are benevo- 
lently inclined. If you care 
to remember the child of 
some friend who is less for- 
tunate than yourself as re- 
gards the world’s goods, here 
is the opportunity. 
We have one hundred and 
fifty Junior Suits left from 
a lot of four hundred. They 
were made by one of the 
foremost makers of children’s 
clothing in this country. 
What we have sold of 
these suits went at from $5 
to $0, and of course they 
were worth it. On those that 
remain, we have halved the 
prices. Now $2.50 and $4.50. 
These prices really don’t 
cover the cost of producing 
the garments. Speak quickly. 











Christmas 


has come and _ gone. 
Perhaps in the rush of 
Christmas buying some one 
has been overlooked. You 
can atone for your sin of 
omission by making a New 
Year’s gift. 

While we have 
very large share 
mas patronage, 
find the 
here. 

This is because our stocks 
are so large as to stand even 
the Christmas onslaught 
without being reduced _be- 
yond the point of good choos- 
ing and good assortments. 


enjoyed a 
of Christ- 
you will still 
best of choosing 


















































Santa Claus’ 
Headquarters 








are down in our big 
basement toy department this | 
year as usual, and we invite | 
everybody to come and see | 
the thousands of bright, new | 
things that he’ll soon be 
putting in his pack for Dan- | 
bury’s good children. the | 
big, handsome dolls and the | 
pretty little dolls; the doll | 
furniture and carriages; the } 
almost unbreakable iron toys 
and the well made wooden | 
toys; the games, big and lit- | 
tle, and nearly everything 
else that children wish for at 
Christmas time, is here, at 
the reasonable prices that 
have made this the popular 
place for toy buying. | 


Come and bring your chil- 
dren, listen to what they say 


when thev set their happy 
eyes on Santa Claus’ big 
stock and you'll be well re- 
paid 


Make That Boy 
Happy 











and at the same time 
add to his physical well- 
being, and your own satis- | 
faction in not wasting good | 
Christmas money  on_ the | 
worthless. Get him one of |} 
our sweaters and a skating | 
cap | 

T y go well together. 

The sweaters come in nu- 
merous colors and combina- 
tions and at several prices, | 
from 50c up. } 

The caps are heavy and | 
all-wool and in two _ styles, 
roll-ups and tobogs, and are | 

in New York. | 

are being sold | 
1 price is_ fifty | 
cents, and his heart will leap 
with joy should Santa give 

im one 

se . ° ; 
Girls’ and Misses 


Reefers, Paletots, 
Golf Capes and 
Jackets. 


.A Christmas gift of one 


seasonable, well 
garments to 


of these 
made _ stylish 
your daughter or some young 
female relative of yours 
would surely be gladly re- 
ceived and “warmly” ap- 
preciated. They are not only 
sensible but economical gifts, 
too, as these prices will show: 
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Six Days of 
Satisfactory 
Shopping. 
Satisfaction is always a 
foregone conclusion with our 
patrons, for the reason that 
no conditions are lacking, no 
pains spared, that will in- 
crease the efficiency of the 
service and make trading 
here both pleasureable and 


profitable. 





950 Very 
Interesting Dolls. 


The doll population here 
runs into the score of thou 
sands to-day—what fun it 
must have been to help form 
their beauty over in_ those 


funny German’ workshops 
for the toy chief decided on 
blondes and brunettes and 
the eyes and tresses. He de 
cided something more—that 
every doll that came_ to 
Wanamaker’s should be 
plump and_ well formed 
There’s a trickery by which 


stretched” dolls are palmed 
off—you hear of a 26-inch 
doll at a price and find it, 
too; but it is a malformation, 
with poor head and scraggly 
limbs. Well. In taking the 
great regular lots we found 
some quite special ones 
These for you _ to-day—at 
least they should be sold t 


dolls, plump and 
rosy; full-sized bisque heads 
full jointed body; tie hair 
one ($1) dollar. 
19-inch dolls—same sor 
and same liberai proportion 
fifty (soc) cents. 
Dressed dolls, 17  inche 
high; cloth body, bisque hea 
papier mache arms, 


} 


25c. 








Suspenders. 


We've lots of fine ones 
meant for gifts, which mear 
they are strong and ood 
looking. A shiny meretri 
tious gift is an insult—we’ll 


save you from _ insulting 
How much for the suspend 
ers? $1.50 to $6 a pair f 
the especially fine one 


Other good ones at 5o0c and 


so on. Every pair is put in 
a neat gift box. 
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\ book and toy dealer of my ace | Good Tall 


laintance appealed to the ch 


disposed by contributing lib Our Own J di 


lly to a Chris m his | \ll the milk and 





liry. 


€ 





ck of books } t e . S trom 

id assuming the responsibility of a ae eee ie 
livering to poor children all over! seys, which are } 1 
s city any similar contributions | in a place as clean 


f purchases made at his store. 












Another merchant offered to in- | seal tit coipar mais cals Gane ae 

crease by one-half all orders f r | an oyster stew or a dish 

roceri » delivered to any | SUD ae jeg ge Me fyi MP 
1 in his t vn oa ; ' 


rt he word of 
it gre ( 

+1 + 

th paying yé 


Weather Strips. 























stop tne le a 
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c ind P 
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. Potato Sale. 
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ere Ss 1 “ n I 
Your Cider ! lantng ant Mon 
Now is the time to do it, that day we will have 
r y< c i € lelive 
e y it d 
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Prese One p r ered t 
r package s sulhcient tf \ t t the city tft 
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Short and Sensible. 
A Three Days’ 
Sale of Lace 


Curtains. 
From Monday 


























Price and a 
Reason for It. 


| 10 Per Cent Off 

| Wool Rugs. 

| It must seem very strange 
| to offer 10 per cent off such 


good, new carpet squares. 
| Well, our only excuse is that 


A Cut in 


we’ve too many of them 

| more than we can handle. 
These are best quality 

| English all-wool carpet 


squares; an excellent make 
to wear; and the range of 
patterns is the largest we 
ever had. There are all col- 
ors, for dining rooms, sitting 
rooms, bedrooms. 

sizes from 21%2x3 
yards at $8.50 up to 4x5 
yards at $ now all at 

10 per cent discount. 





Excellent Introductory for a Good 
of Prices. 


Here’s Hunter's 
Headquarters. 


The opening week’s selling 
proved a big  success—tne 
reason is plain, endless va 
riety, unequaled quality and 
matchless prices tell the tale. 


It’s only the beginning 
there’s a long season anead, 
plenty of game—you'll need 


more of Hunter’s goods than 


ever—come to headquarters 
for them. We'll give you 
quality, quantity and_ the 
lowest price at all times. 


The Headline 


Assurance of This 
Sell Hats. 


We Have the Hat 


= a 

For You. 

it has the form and _fin- 
ish, and the staying qualities 
that characterize the lead- 
ing hats of the day. It will 
give you an easv bearing, it 
will fit perfectly. It will 
give you a stylish air, even 
though you’re not self-con- 


scious in the least. The price 
may reach $3. Then again, 
perhaps, $2 will be enough. 
It’s just as you say. 


How About Styles and Prices 


Rain Coats. 

If you want style, warmth 
and comfort on a rainy day 
you ought to have one of 
our handsome rain coats. 

They look and feel like an 
all wool coat—but unlike a 
wool coat they won’t take 





water. 
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111 About It. 


Iwo W ays to 
Chop. 
One’s thé old-fashioned, 
slow, unsatisfactory way 
with chopping knife and 
tray—the other’s the up-to- 
date, easv, labor saving, food 
saving way—with the “En- 
terprise Food Chopper.” It 
chops all kinds of meat, raw 
or cooked, and all kinds of 
fruits and vegetables, into 
clean cut. uniform pieces, 
fine or coarse, without mash 
ing, and with great rapidity. 


Unlike other choppers, it 
has four cutters, including 
nut butter cutter—a __ steel 
ring takes up the wear—a 


flanged screw makes it juice 
tight. 

See them in our 
window, priced $1.25. 


south 


Appetizing. 


Jellies by a Rocky 
Hill Lady. 


The real home-made kind. 
Just the sort a Connecticut 
housewife can put up. 
hese fall evenings makeone 


think of the winter when 
jellies play such an import 
ant part in the household 
menu. For the children’s 
lunch or for tea, they will 
be handy to have. These 
jellies have the right con 


Crabapple, currant 
grape; ro-ounce 
25 cents. 


sistency. 
and wild 
tumblers, 





For a Dentist. 


’ rie 

Don't Wait 

until bitter cold 
weather, but come now while 
the weather is fine to have 
your old teeth out and new 
ones in. It is as bad to see 
what the dentist is doing as 
it is to feel the pain, there 
fore don’t bother with  co- 
caine for having out a num- 
ber of teeth, under its own 
or any other fool name the 
painless fakir may invent 
for it, but come straight to 
us and take gas and make 


one clean job of it, free 
from pain and free from 
fright. 


Sets $5.00; repairs free as 
long as the plate lasts. 22 
carat gold crown and bridges 
Gold fillings from 
$1.00, according to size. Ex 
tracting, with gas or cocaine, 
50 cents; with sets free. 

Open all night, Sundays 
and _ holidays. 


$5.00. 




















A 











Wine 


Ad that Ought 


Winner. 


to 


$1.50 a Gallon, 
Jug and All. 


We start this California 
wine ad off with the price, 
because $1.50 never bought 


a gallon of such good wine 


in this city before. 
We told you about this 
vine last week, we told you 


the price was very small for 
such rare old wine. 

We told you of its age, its 
purity, its flavor and several 
other things. 

We told you it was put up 
in those handsome German 
blue stone canteens. 

We are more enthusiastic 
week than last because 
we sold a good many gallons 
during the week and we had 
1 great many people taste it, 
ind what did they say? 

They all enthused over it; 
some smacked their lips and 


this 


but that’s great 

stuff.” 
And one man went into a 
spasm of delight and said: 
“Wouldn’t it knock your 


eyes out?” 

,Of course this great wine 
wowdn’t knock anybody’s 
out, but it will knock 
out any hankering you may 
have for anv other wine. 

Ladies should remember 
that this is a family liquor 
store and women can trade 
here well as men. 


eye 


as 





Credit Talk That Convinces. 


We Sell as We 
Advertise. 
Most stores 
easy credit 
sell as they 
We publish 
terms of credit 
have nothing 
treat everybody 


that promise 
never intend to 
promise. 
the exact 
we offer. We 
to hide, we 
alike and we 


fulfill every promise we 
make. You can always de 
pend upon every article you 
buy here, and you can buy 


it on the most liberal terms 


f credit ottered—if you 
need your cash. Only one 
price to everybody. Credit 
buys as cheap as cash at this 
store. Our terms: 

$5.00 worth of goods, 50c 
down, 50c a week. 

$10.00 worth of goods, 75c¢ 
down, 75¢ a week. 

$15.00 worth of goods, 

0 down, $1.00 a week. 
$25.00 worth of goods, 
$1.50 down, $1.50 a week. 
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Attractive Headline and a Gcod 


How’s This for 


Low? 





A portable stand, lamp, 
best tubing and goose neck, 
complete for only $2.25. 

New style Holophane (all | 
light) globes, brilliant as the 
sun, for Welsbach lights. 

Mantles, 10c; chimneys, 2 
for 15¢. 





1 Happy Headline Followed by Brie 





But Very Convincing Talk. 











New Beauty in 
© ye 
Black Silk Waists 
We give brief __de- 
scriptions of new black 
silk waists there are 
many more just as hand- 
some. Style and_ quality 
and making considered, these 
waists are values of an un 
common order. 
You should see them—all 
of them, and know their 
prices. } 


you 
SIX 
but 





This Ad Will Find a Ready Response 








from Many a Mother’s Heart 


and : Pocketbook. 
Shirts for the 
Boys. 


Most youngsters look for- 





ward to the time when they 
can have a really, truly snirt 
just like papa’s. If your 
boy is six years. old, you 
can fit him here. We have 
them for boys of that age 
and on up to sixteen years, 
and can show you - stiff 
bosom white or _ colored 
styles for 25, 50 and 75 





cents each 
Brief and Business-like, 


Men's 
Mackintoshes. 


Just eighty men mayshare 
in this offering. It comprises | 
various odd lots, all good | 
styles—box-coats—im_ desir- | 
able patterns. Some of fancy 


mixed cheviots; others of 
black and navy blue serge; 
all with velvet collars; all 
seams sewed, strapped and 
cemented. Guaranteed wat 
erproof. Many of these 
mackintoshes are of _ the 
grade for which we asked 
$8.50 a moderate price. 


None in the lot .s wortna less 


than $7.50. Choice at $5 
And just at the time when 
mackintoshes are in greatest | 


demand. | 
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THERE ARE JUST FOUR 


Newspapers represented 
in the 


Scripps-McRae League 


The Cincinnati Post: 


With its daily average of over 133,000 copies, covers 
Cincinnati more thoroughly than any ther newspaper 
published in Cincinnati. If any advertiser carefully in- 
vestigates the paid circulation of the newspapers pub- 
lished in Cincinnati he will find the Post /eads by over 


{O, 


The Gleveland Press: 


Having a daily paid circulation of over 93,000 copies— 
greater by many thousands than all other Cleveland 
dailies combined. No advertiser cat f 


Ohio without placing his advertising 


The St. Louis Chronicle: 


Has an actual circulation of 54,000 daily. Advertisers 
use the CHRONICLE because it pays. If you want 
reach the army of buyers in St. Louis, plac 


tising in the CHRONICLE, 


The Covington Ky. Post: 


Only daily published in Covington, } 

paper of any importance published A pan part of Ken 
tucky, It goes into over 12,000 homes, and, « verything 
considered, is the « heapest space offered in Kentuc ky. 


For rates, etc., address 


F. J. CARLISLE, 
MANAGER FOREIGN ADVERT!SING, 


SCRIPPS-McRAE PRESS ASSOCIATION, 


EASTERN OFFICE WESTERN OFFICE: 
53 Tribune Building, New York. 116 Hartford Building, Chicago, III. 
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Out December (st! 


The Latest Revised 


Edition of the 


American Newspaper Directory 


FOR 


{900 





Is Now Ready for Subscribers. 





The recognized authority on American 
newspaper statistics. 


PRICE FIVE DOLLARS 


Sent, carriage prepaid, on receipt of price. 


wy 


ADDRESS ORDERS TO 


10 SPRUCE STREET, 


NEW YORK, 








Gro. P. RoweLtt & Co., Publishers, 

















=» 
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A Target For 
270,000 Eyes Daily 








A 16x24 inch card in the BROOKLYN ‘“‘L.” 
If you can attract the eyes of 135,000 people day 
after day; know that you’re reaching intelligent, 
thoughtful people who have money to spend; 
wouldn’t it pay you to place 








. 


A Card in the 


‘\ 
J 


Brooklyn «L”: 








But a card does more than that, it holds the 
attention of the shopper while on her way to the 
store. This is the time to convince a woman 
that yours is the best store to trade at. An ‘‘L” 
card does it silently but effectually. 

We can put you in the way of doing MORE 


business. Will you take the initiative ? 





GEO. KISSAM & CO., 
253 Broadway, N. Y. 


15 Branch Offices. 


Written by Ferdinand Luderer, Detroit, Mich. 














